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Factors Affecting Decision To Use Skyscanner Application Of Thai

Tourists In Bangkok
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Abstract

The objective of this research was to investigate 1) level of decision to use service, technology acceptance
and quality of electronic services. 2) the acceptance of technology that affects the decision to use service and
3) study quality of electronic services that affect decision to use Skyscanner application of Thai tourists. Which

is a quantitative research using a questionnaire tool to collect data with 400 people Thai tourists who have
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used Skyscanner application which sample was selected using purposive sampling and the statistics used were
frequency, percentage, mean, standard deviation and multiple regression.

The results were found 1) level of The acceptance of technology overall at highest level which found the most
average was the perceived benefits, the followed by perceived ease of use and the perception of fun
respectively. Level of the quality of electronic services overall at highest level which found the most average
was the achieving goals, the followed by privacy, the system capability respectively and level of decision to
use service overall at highest level which found the most average was the intentions, the followed by interests
and needs and the decision to use service respectively. 2) factors acceptance of technology is the perception
aspect of easy to use and the perception of fun have positive effect decision to use Skyscanner application of
Thai tourists. And 3) factors quality of electronic services is the achieving goals, the system capability and the
privacy have positive effect decision to use Skyscanner application of Thai tourists statistically significant 0.05.

Keywords: Decision to use Service, Technology Acceptance, Quality of Electronic Services
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