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Hotel Interior Design to accommodate for Thai Generation Z tourists.
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Abstract
The article was studied and analyzed the interior design of hotel for accommodate to Thai
Generation Z. This article aimed to present theories and studies on hotel business management, hotel
interior design, and Generation Z tourists, with the goal of using the information to develop and review
hotel interior design to make it more creative and appropriate for Generation Z travelers, who will

become a new target market in the future, providing a high value for hoteliers.

Keywords: Interior Desien, Hotel Business, Generation Z Tourists
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