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Abstract
This research aims to investigate levels of attitude, numerology, online marketing communication
and purchase decision, and factors affecting the decision of consumers who purchase 7-seater personal car on
auction license plates in Nakhon Pathom Province. Data were collected form a total of 320 subjects who
purchased the auction license plates in Siam-Tabien line-group. The research instrument was questionnaires
using self-enumeration form via google form. The researcher chose the sample group by Convenience
Sampling. The data analysis was implemented based on a frequency rate, a percentage, a mean value, a

standard deviation and a method of stepwise multiple regression
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The research showed that the overall results of mean of attitude, numerology, Online marketing
communication, purchase decision level are at the highest level. The hypothesis testing results found that
factors can predict the customer purchase decision on auction license plates in Nakhon Pathom Province for

62.8 percent at the statistical significant level of 0.05.

Keyword: Attitude, Numerology, Online Marketing Communication, Purchase Decision, Auction License

plates
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sosudldyanaliiu 7 A9 (y,)
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