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EFFECT OF INFORMATION CONSUMER PREFERENCE AND CONSUMER
AWARENESS ON PESTICIDE RESIDUE FREE VEGETABLE PURCHARE
INTENTION

Noppanon Homsud * and Supawan Limwilaikul 2

Faculty of Management Science Silpakorn University *
Marketer, Vegetable Distribution Company ?

Email address: noppanon@ms.su.ac.th

Abstract

The purpose of this research was to study the impact of information on purchasing
intention of pesticide residue free vegetable with customer preference and customer perception
as the mediator variables. The sample was a group of 388 people who used to consume
pesticide residue free vegetable, which were collected by using an online questionnaire. The
statistics used in the research consisted of frequency, percentage, mean, standard deviation,
and structural equation model. The results showed that information has a positive effect on
customer preference and customer awareness. It also found that consumer preference and
customer awareness positively affect purchasing intention of pesticide residue free vegetable.
This research can be used to recommend entrepreneurs who distribute pesticide residue free
vegetables that providing information to customers is an important factor in making customers

decide to buy pesticide residue free vegetables.

Keywords: Information, Consumer Preference, Consumer Awareness, Pesticide Residue Free

Vegetable
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