uwmw‘%é’ﬂaﬁ’uauyﬁﬂi
ATSHNAUBNNITHITY UL LU STNE
LAZ NS ARNSSANISNINITINTG

Y 1
P |

ﬁqﬁﬁ’g’immﬂﬁaﬁmau A5

L SERINIUN o c-oD NHATNURE wEeD

“SraN L aie N
Fialil @& Wasun NNI9IEW”

AaniWATaLAT AN N AneausagEeelnel




mnﬂ’nuﬁ’%'ﬂaﬁ’uwugﬁiﬁmsﬂmﬂuﬁwamu’ié’ﬂLmuussmﬂu,ﬂxms%’ﬂﬁwﬁﬂmimﬁmmi

[ 1 ¥ H 4
SIAPIYINITNDNBITN ATIN © 8HIITUN 0 -0 NHATWHE wado
“srungLEesivi inli ce W

ISBN

SRIGE)

#vine

51830 N59AUIATIWUNAIINTIVAY IV TLNBYIBIDU AT

978-616-7669-15-1

5997 NRIS1TW”

R O Ao RS S s B AR o

anuidouazWau uvninendesiedgodlvl

p1AIuAaAunsAesh Tu 16 il 202 auulymn suatiaiien

Sunelos Jawiawedlui 50300
Wsdny/Insans 053-885950

509ANANTINSY A UsEAUS  533ulue a5msuAumTIends gl

FOINEANSITY 93255000 Thdmes AnsanandivsEEntidouas W
soeans1Ase asonsel  lemawaie  gvssandivszdaniuidouay i
5R9ANARTIASY UNAVSNS  yneling fnssnamsTaanTuidewa ian

f.

l
=1

o “swgdsddvi il ce wiswd umnsdu”

1. MansIansd as.ala GRRERY! 8. fYwenansInsdRudl vy !
2. 599Mans1nst asdyad  auiduum 9. FUILAEANIINTIRIIUNS Woassn
3. 999MERTINNSE ASITIUR  TNE DY 10. grummansndnuaing Al
4. so3mansIase 3 dsednd v 11. 8197156 AN Indadiinn
5. SOIANANTINNTORNEINTAL  UUEAR 12. 8197158 ATVANS AUTERYY
6. Hmaninsd nnyddnd  lwaiunRae 13. 919158 AT.NIYIU q3y
7. fhiwmansinsdymyide Ayl 14. 812158 AT.Ayelwa’ NABNSIAINY
USIUIBANS HI8A1ARTIAN SRS A3Jumsau fuomsaniideuazian
dYapussudnis  fiiemanansdiladnual  Adyes sonngMIanTuiTouay A,
919136 7337 Nty soafgrunemsaniuddouas i,
WIULINBIVTINGTNTS
Harmans19138 as.uauns wiulnm soagdwsnsaniIdeuar Wann
NDIUTIUIBNNS  WNANAINT A wnthdainnuaniuiduuaswamun
UNANMNIIANT BI04 Indvnsiuuas Uy
UNIALNT T anley UNITINTWER
wsaalgseyd  dun Uy
WNENINIVIDY  AaasIn Un3dy
WaTIIiEns  Jangny UninszulsuguazuEy
UEANUANT DIRTUINS Un3NISANY
wanfirds nula UnJrnsdnw
WinUsven Tygnen Undnisrouiimes
WITIS GEREDIY Wwhilssns

T —

FAYINTTAUN]

9 "ﬁgﬁuﬁuﬁmé{eﬁuﬁ ;
VinndsTigdidiug




HaquarnUsTANNIINITARIATIASNARBNN SN NANT I INSaNANEvia laa Tuar BT AW
NSHRANYINNANEIANMLANEINITINNTS HUNTINE1ReARUINS
Marketing Mix Factors Affecting to Consume Oishi and Ichitan Instant Green tea

: Case Study of Student at Faculty of Management Science Silpakorn University
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Abstract

The objective of this research is to study marketing mix factors affecting to consume Qishi and Ichitan
Instant Green tea. The sample, which collects by convenience sampling, is 350 undergraduate students at
Faculty of Management Science Silpakorn University white the instrument is questionnaire. The usage statistical
techniques are frequency, percentage, mean, and standard deviation. It is found that Product and Promotion are
the most effective factors to consume OQishi and Ichitan Instant Green tea, the next are place and price
respectively. As for consumer behavior, it is found that most of sample consumes Ichitan, the favorite taste is
honey with lemon, the favorite size is 500 ml. pet bottles, buying from convenience store, 3-4 times per week,
1-2 bottles per time, gathering information from advertising in television.

Keyword: Marketing Mix, Student, Instant Green tea
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