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Abstract

This research aimed to study the factors affecting consumer online purchase intention on the 

mobile cross-border e-commerce platform. The instrument was a questionnaire. The samples were 

200 consumers who have experience in online goods purchase through the mobile cross-border e-

commerce platform by accidental sampling. The data were analyzed through statistical methods such 

as descriptive statistics and test the hypothesis by using multiple regression analysis.

The results showed that social distance, communication, and satisfaction had a positive direct 

effect on trust on the mobile cross-border e-commerce platform. And satisfaction, supporting 

participation, and trust had a positive direct effect on relationship commitment on the mobile cross-

border e-commerce platform. Moreover, trust and relationship commitment had a positive direct effect 

on consumer online purchase intention on the mobile cross-border e-commerce platform. Results of 

the research model could explain the trust in the mobile cross-border e-commerce platform at 40.40 

percent (R2 = 0.404), the relationship commitment on the mobile cross-border e-commerce platform 

at 42.90 percent (R2 = 0.429), and the consumer online purchase intention on the mobile cross border 

e-commerce platform at 43.10 percent (R2 = 0.431), respectively.

Keywords: ONLINE PURCHASE INTENTION, CONSUMER, MOBILE CROSS BOADER E-COMMERCE 

PLATFORM
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