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Abstract 

 The purpose of this research was to study a creative tourism model in the old town along the 

Phetchaburi River. to accommodate elderly tourists and presents a creative tourism route in the old 

town community along the Phetchaburi River. Phetchaburi for elderly tourists It is a qualitative 

research. By in-depth interview, 30 key informants used purposive sampling, divided into 3 groups. is 

Group 1 Human Resources In the area of the old town along the Phetchaburi River, including 

government agencies and academics from educational institutions, 8 people Group 2, stakeholders in 

tourism in the old town along the Phetchaburi River, including community leaders, shops, 

accommodations, travel agencies and 10 people in the community and Group 3, those who play an 

important role in driving tourism, are elderly Thai tourists aged 60 years and over and have visited the 

old town community along the Petchaburi River, 12 people. Most of the 3 groups of key informants 

saw that the old town community along the Phetchaburi River It is suitable to support the tourism of 

elderly tourists. But there are still limitations, namely, lack of facilities such as ramps for tourists using 

wheelchairs. Rest chairs, signboards, restaurants, accessibility, e.g. transportation, route availability 

Providing tourist information and public health systems such as the number of available bathrooms 

Toilet handrails in toilets, etc. However, the old town along the Phetchaburi River is still a creative 

tourism route suitable for elderly tourists. According to interviews, it was found that 3 tourism routes 

can be offered: half-day, full-day and overnight tours. In addition, the researcher has expanded the 

meaning of the word CREATIVE to be a model for tourism of elderly tourists and as a guideline for 

improving services in various aspects of community tourism activities for further sustainability. 

Keywords: Creative Tourism, Elderly Tourists, The Old Town Area Along the Phetchaburi River 
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