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Abstract 

 The purpose of this research was to study the marketing mix that influenced the decision to use 

the seminar room service of a 4-star hotel in Bangkok after the epidemic of the COVID-19 virus.  The 

sample group was 400 people who used to use conference rooms in 4-star hotels. Data were analyzed 

by statistical methods using descriptive statistical analysis, including frequency, percentage, mean and 

standard deviation. The results showed that all 400 people answered the questionnaire 226 females, 

representing 56.5 percent and 175 males, representing 43.5 percent. Most of the time in using the 

seminar room is on Saturday - Sunday of 169 people, representing 42.25 percent. Most of the meeting 

rooms are booked. Via telephone, 211 people, representing 52.75 percent, study and compare 

information about conference rooms from various sources before making a decision, 374 people, 

representing 93.5 percent, study reviews on various social media channels before making a decision. 

Choose to use a seminar room of 362 people, representing 90.5% and have opinions about the 

marketing mix factor 7P's are the most important (  = 4.2165). When considered in order of the highest 

3 averages, It was found that marketing promotion was the most important (  = 4.2579), people (  = 

4.2475) and price ( = 4.2306). 

Keywords: 4 star Hotel, Marketing Mix, Banquet Room, COVID-19 
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