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The Development of Chinese Pastries as Healthy Snacks for Events in the
MICE City of Thailand
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Abstract

The purpose of this research was to design healthy Chinese pastries for snack
food at events at MICE City Thailand. It is qualitative research. By conducting focus group
interviews with experts from all five occupations, two people per occupation comprise
the following: 1. organizer or event entrepreneur 2. Chef 3. Nutritionist 4. Major
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E-mail: Prapatsara.js@gmail.com
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consumers and 5. Packaging designers by interviewing to develop a new type of healthy
Chinese pastry that is a healthy option for snacks at events in MICE City, Thailand. And
using 4P marketing (the marketing mix) to analyze the interview as a guideline for
designing. The original Chinese pastry looks like a big piece. When eating, it must be cut
into pieces, and there will be scraps spilling down. And still have a high number of
calories, so the idea was to change the Chinese pastry to be healthy and designed to be
easy to eat. Just tear the envelope and eat it. It's a simple and time-saving process. No
more spilled snack crumbs, which lead to event snacks. From the research results, it was
found that everything from interviewing experts to designing can actually be done. If
using the 4P principle as a guideline, the results will be as follows: Product Analysis
Contains healthy fruit and cereal fillings. The package has been created to attract
entrepreneurs who are interested in using it as a snack at the event and using distinctive
colors and characters. So that those who eat will remember and have clear nutritional
information, a production date, and an expiration date (price). The forms of payment
include cash payments, money transfers, and online payments through banking
applications. There is a promotion for the event. Analysis of distribution channels (place)
There are online sales channels. There is transportation from the store to the event.
There is a delivery through a shipping company. There is a channel to communicate with
customers 24 hours a day. And promotion analysis (promotion) will use digital advertising
on channels that are sold and promoted through the official website and own channels
and produce content according to various festivals and promotions from various events

used to use the service.
Keywords: Healthy Chinese Pastry, MICE City, Marketing Mix
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