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BMRC #1 BMRC #2

11.00 - 11.20 B1 : C1 : 

11.20 - 11.40 B2

PDPA) 

C2

Shopee 

11.40 - 12.00 B3 C3

12.00 - 13.30 

13.30 - 13.50 B4 C4

13.50 - 14.10 B5 C5

14.10 - 14.30 B6 C6
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15.10 - 15.30 B8 C8

B9 C9

Activity Park)

15.50 - 16.10 B10 C10
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FACTORS INFLUENCING USAGE INTENTION ONLINE RESERVATION PLATFORM FOR 

RESTAURANT OF THE GENERATION Z CUSTOMER

R adj 0

R adj 0

ABSTRACT

This research aimed to study factors influencing usage intention online reservation platform for 

restaurant of the generation Z customer It was quantitative research The instrument was a questionnaire

The samples were 1 0 generation Z customers with experience in online reservation platform for restaurant

by simple random sampling Statistics used in data analysis were descriptive statistics and tested the 

hypothesis by using enter simple and multiple regression analysis The results showed that motivation to 

use in social interaction had the most influential factor that positive direct effect on attitude to use, 

followed by perceived novelty, and perceived of authencity, respectively And attitude to use also positive 

direct effect on usage intention online reservation platform for restaurant of the generation Z customer

The results of the research model could explain the attitude to use at 75 10 percent R adj 0 751 , and 

usage intention online reservation platform for restaurant of the generation Z customer at 64 50 percent 

R adj 0 645

Keywords Online Reservation Platform for Restaurant, Usage Intention, Generation Z Customer
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Customer Generations 2023 
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Insight, 

Guttentag, Smith, S. Potwarka, & Havitz, ; Hamari, Sjöklint, & 

Ukkonen, 2016; Roos & Hahn, ; So, Oh, & Min, ; Kabadayi, Aksoy, Yazici, & Alan, 2022; Tussyadiah, 

2016

Hamari et al , 2016; So et al , 

Hawkins, Mothersbaugh, & Best, ; Pearce & Lee, ; Petrick, Backman, Bixler, & Norman, 

Dolnicar & Otter ; Jiang, Scott, & Ding ; McCartney & Ge, Guttentag et al

So et al



213

BMRC
Business Management Research Conference
B

Roos and Hahn So et al

Hamari et al 2016 ; So et al 2018 ; Kabadayi et al 2022 Tussyadiah 2016

1

2

Ajzen, , ; Davis, 1989; 

Holbrook, Berent, Krosnick, Visser, & Boninger, 2005 Hamari et al So 

et al

7
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1:

G Power Version 3 1 9 2

Power Analysis Faul, Erdfelder, Buchner, & Lang, 2009

Multiple Regression F test 

Linear multiple regression Fixed model, R2 deviation from zero 

Power 1 error probability 0 95 error probability

Effect size f2 Number of predictors

Number of  tested predictors

1

1

Simple random sampling
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So et al

and Kang 

Guttentag et al

So et al

Guttentag et al Roos 

and Hahn 

So et al

Content Validity

Index of item objective 

congruence IOC

Rovinelli & Hambleton, 

Pilot Test

Cronbach s alpha

Hair, 

Black, Babin, & Anderson, 

3 3 

Facebook, Line Instagram 

2566 1 
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SPSS

Enter Simple and Multiple Regression 

Analysis 95 05

, ,

4 2 

8

:

S D

4 03 0 644 8

4 30 0 586 2

4 32 0 575 1

4 22 0 619 5

4 20 0 610 6

4 15 0 652 7

4 30 0 629

4 29 0 653 4

4 23 0 621
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4 3 

Correlation 

Matrix

Multicollinearity 

:

1

512 1

554 614 1

579 561 654 1

494 630 689 578 1

616 582 680 647 711 1

588 660 725 615 705 665 1
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488 610 661 631 690 697 723 1

r

4

Enter Multiple Regression

Enter Simple Regression p value 0 05 

Beta 0 303; t value 2 938; p value 0 004

Beta 0 246; t value 2 533; p value 0 012 Beta 0 206; 

t value 2 348; p value 0 019

Beta 0 827; t value 10 663; p value 0 000

p value Beta 0 136; 

t value 1 758; p value 0 080 Beta 0 063; t value 0 718; p value 0 473

Beta 0 066; t value 0 699; p value 0 482

Residual Mean Heteroscedasticity 

Multicollinearity Tolerance VIF 
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:

Beta t value
p

value
R2

R2

adj

Toler

ance
VIF

H1

0 136 1 758 0 080

0 765 0 751

0 400 2 498

H2

0 206 2 348 0 019 0 345 2 903

H3

0 303 2 938 0 004 0 255 3 917

H4

0 063 0 718 0 473 0 320 3 120

H5

0 246 2 533 0 012 0 267 3 751

H6

0 066 0 699 0 482 0 257 3 884

H7

0 827 10 663 0 000 0 648 0 645 1 000 1 000

0 001; 0 05

5 1
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Hamari et al ; So et al. ; Kabadayi et al 2022 Tussyadiah 

Hamari et al ; 

So et al Kabadayi et al 2022

El Khoury, Choudhary, and Al Alam Vafaei-

Zadeh, Wong, Hanifah, Teoh, and Nawaser 2022

Forgas-Coll, Huertas-Garcia, Andriella, and

Alenyà 2023

Yoon and Yu 2022

Ratilla and Chovancova 
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