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ABSTRACT

This research aimed to study factors influencing usage intention online reservation platform for
restaurant of the generation Z customer. It was quantitative research. The instrument was a questionnaire.
The samples were 120 generation Z customers with experience in online reservation platform for restaurant
by simple random sampling. Statistics used in data analysis were descriptive statistics and tested the
hypothesis by using enter simple and multiple regression analysis. The results showed that motivation to
use in social interaction had the most influential factor that positive direct effect on attitude to use,
followed by perceived novelty, and perceived of authencity, respectively. And attitude to use also positive
direct effect on usage intention online reservation platform for restaurant of the generation Z customer.
The results of the research model could explain the attitude to use at 75.10 percent (R* adj = 0.751), and
usage intention online reservation platform for restaurant of the generation Z customer at 64.50 percent

(R? adj = 0.645).

Keywords: Online Reservation Platform for Restaurant, Usage Intention, Generation Z Customer
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