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FIGHTING-FISH GAMBLING AND THE MARKETING MIX (7PS) OF ITS DENS

nNnNgA Lﬁﬂﬁwmmzﬁuﬁl, ausnl Sasmgnl, Syvun enanden’

UNANED

mi‘ii‘]’Uﬂ%v’qﬁﬁi'quwaw? Wernwnswiuiavaiia wazdiuysraunnims- sann (7Ps) veeUsu
vania Tuaituiideniangaymumuas §e38msidodenmunm Taenmsdunvalszduanuazmsdannan
Alifeyandndau 11 au Wumsdumueilideyatiarsiesunierbinvteadovioliivoyalminiatu
(Foyadus) wamsAnwmuin mamiuinvaria Ussnouse 4 esduszneu 1iud 1) mswIeugunsailuns
wifuiauanin, 2) annssumsuaziifendes, 3) maFeuinguazninlunismiudnuaiia uas 4) dusevly
mswiufavanin vasiusegalalumsiduniuinvaniauiadu 2 dw fe usegalaluduranouwnuay
wsagslalumseyindmsiavandaliliignauideulusindanulvne gavivdulsraunismainvesvoutaia
wui Fundedusivionsuinns deweussifnadesiumsdiouiu  wazmsaiarnilihndsludesnnn
YaoaNsuedinniiy  AuTIAT UAASUBUIEMUADATIATUSNISVEIAULDY ﬁwuamuﬁﬁ"uwﬁaaaq'luv‘htaﬁ
gldusnmadunilaazain smunisdaaiunisnaia wuin drunnifunisussnduiusuuuuindetin Tu
fuypaati1veIvaukaznssunis danuddgremslduimsveainmiu - susiidumsaiauazinaue
dnumrnanmenn wuit mazetnvesanuiitisigeliaudiuilduinig uazdunszuaums wudh
nslinnudsmaesrainaIsevivlaunglduinmslauin

Aty : Yauniswiy, nmswiluinuade, ddulssaaumninisaana

ABSTRACT

This qualitative research was aimed to investigate gambling of fighting-fish, to examine
motivation causes of the gambling, and to study the marketing mix (7Ps) used in fighting-fish gambling
dens in Bangkok., The data were collected by means of in-depth interviews and observations from 11
persons. The interview data were collected repeatedly until the information was thorough. The*
findings were revealed that fighting-fish gambling consisted of four portions. The first part was
equipment preparation. The second component was committees and involving people. The third
part was the rules. The forth portion was gambling process. Next, the motivation causes were the
return of gambling and the conséwation'of fighting-fish. Finally, according to the marketing mix, the
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;;roduct or service of the dens involved hospitality and trust for safety; price of the service was
individual to each den; place of den had to be convenient for travel; the best promotion method
was to do public relation by means Word of Mouth; den owner and referees were important to visit
the den; to create physical evidence and presentation, cleanliness would attract the gamblers; and in
the servicing process, showing willingness built much impression to the guests.

Keywords : Gambling Den, Fighting Fish Gambling, Marketing Mix
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