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Abstract

This research is to study marketing mixes factor affecting to buy products and
to study Fan Club behavior in buying presented by Korea singer product. The sample
is 400 Korea singer Fan Clubs which was selected by judgment and analyze data by
percentage, mean, and standard deviation. It is found that most of Fan Clubs are

university students, female, 16-20 years old, be Fan Club 5-6 years, love to Super
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Junior, and buying 1,001 - 2,000 THB presented by Korea singer product. As for
marketing mix, Fan Clubs are most emphasize in promotion in topic use favorite
singer to be presenter. In product, they are emphasized in package which have
favorite singer, while place, they are emphasized in using social network for gathering

information. Moreover, Fan Clubs are emphasized in price is suitable for quality.
Keyword: Korea Singer, Fan Club, Marketing Mix
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