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A STUDY OF PURCHASING DECISION’ FACTORS TOWARDS
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ABSTRACT
The objective of this research is to study the factor of purchasing decision towards
counterfeit products. The questionnaire was used as a research tools which a sample size of four
hundred people, calculated by “Yamane” formula. This research found that the most influence

factor of purchasing decision towards counterfeit products is the similarity of the counterfeit
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product towards the genuine products. And the most influence person of purchasing decision
towards counterfeit products is self-decision. This research also found that even the government
straitens the laws of purchasing counterfeit products, the consumer behavior in making purchasing
decision toward counterfeit products still the same. Significantly, this research found that there is a
strong relationship between the marketing mix’s factors (4Ps) and purchasing decision towards
counterfeit products, and it can be rank from the strongest relationship as the factor of place, factor
of product, factor of price, and factor of promotion, respectively.

Keywords: Counterfeit Products, Purchasing Decision
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