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Abstract

The objective of this research is to study realization of consumers in
advertising via social media. The sample, which is chosen by convenience sampling,
is 400 university students from Silpakorn University, Petchaburi Information
Technology Campus. The research instrument is questionnaire and the usage
statistical techniques are frequency, percentage, mean, and standard deviation. It is
found that most of them are female, 21-23 years old; studying at Faculty of
Management Science, 3 year, and the favorite social media is Facebook. Using

presenter in advertising in social media realize product to consumers.
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