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Abstract

This research aims to study Perceived image of the Royal Project products to
consumers in HuaHin District, Prachuabkirikhan. The tool used was a questionnaire.
Collected data from a sample of 400 people by using a convenience sampling
method. The data were analyzed by means of frequency, percentage, mean
and standard deviation with statistical software. The research result was found
that most of respondents were female. They were between 21-30 year of
age and single. They were educated from bachelor degree level whose
occupation were employees of private company with the average salary
between 10,001-15,000 Baht. Period of recognition in the Royal Project products

for 6-10 years and the sample group of Royal Projects that have used the most is
Doi Kham Royal Project shop.

Perceived image of the Royal Project products to consumers in HuaHin
District, Prachuabkirikhan. In terms of the degree of familiarity of the products under
the brand Chitrada brands consumers are most familiar. Products to the respondents
the most important factors is the product quality, respondents give the price of the
most important factors on the quality value in the distribution channel
Respondents the most important factors is to buy commercially available, the
promotion and marketing. Respondents the most important factors for the news that
is credible, the image of the service, the respondents to the most important factors
to provide reliable and affordabl, the image of the corporate respondents, the most
important factors that contribute to the organization as a whole. Overall , the image
that is important to the Royal Project products . Respondents to focus on the factors

most important “product” is the first order of 38.2 percent .
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