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Abstract

The objectives of this research were to 1.) to study the influence of personal
buying goods on Train Market Srinakarin in Bangkok 2.) to study the behavior of
consumers buying goods on Train Market Srinakarin in Bangkok and 3.) to study the
marketing factors affecting the buying goods on Train Market Srinakarin in Bangkok.
The samples in this study were consumers between the ages of 20-60 years are in
Thailand and had buying roles on Train Market Srinakarin in Bangkok. There were 400
samples which selected by convenience sampling method and quota sampling
method. Questionnaire asked about buying behavior and marketing mix factor (7P's)
that affecting the buying Rice which were used as a tool of research. While data were
analyzed by mean, frequency, percentage and standard deviation. The statistical
package for social science (SPSS) was employed for statistical data analysis. The
results revealed that Behavior, shopping at the market of consumers who Train
Market Srinakarin. In common that the behavior of most consumers choose a time
17:00 to 19:00, the cost per transaction on all purchases at 100 baht - 200 baht or
500 baht or more often buy on Saturday, Buy the shoes Bags and profit / earring,
respectively. And found that The marketing mix factors (Product, Price, Place,
Promotion, people, process, and physical) affecting the decision to buying goods on

Train Market Srinakarin in Bangkok. It showed that product factor is product diversity,
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price product factor is value of the price compared to the benefits you get, place
factor is environmental to sort products And decorative appeal, promotion factor is a
focus on discount, people factor is in a friendly, vendor process factor is in quality of

service overall and physical factor is in the proper location.

Keywords: marketing mix, behavior, railway market
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