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Organizational Climate Influencing Creativity of CAT Telecom (PCL)’s Officers
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Pinai Naksuwan' Phisit Rakungwong' and Chalermchai Kittisaknawin®
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mddty: ATUANASINETIATEIYART, UTTEINTABIANTT

Abstract

This research investigates (1) organizational climate and individual creativity of CAT Telecom
(Pcl)’s officers. (2) the relationships between creativity and organizational climate, (3) organizational
climate influencing individual creativity. In this inquiry, the researcher utilized quantitative methods in
carrying out a survey research approach. The quality of the Organizational Climate and Individual Cre-
ativity Inventory used by the researcher in conjunction with an evaluation form was established to be
a reliable instrument of research for collecting data from 385 Officers of CAT Telecom (Pcl). Data were
analyzed, formulate and tabulated in the forms of Pearson’s correlation coefficient and stepwise
multiple regression analysis.

Findings are as follows: (1) The researcher found that there were moderate organiza-
tional climate and high individual creativity of CAT Telecom (Pcl)’s officers. (2) In respect to individual
creativity, the researcher found that was positively correlated with the organizational climate. (3) Fac-
toring influencing individual creativity were recognition and award’s dimension, commitment’s dimen-
sion and structure dimension.

Keyword: Individual Creativity, Organizational Climate
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