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Factor affecting the green business perception towards the body shop
brand, Hua Hin Market Village branch.
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Abstract

The objective of this research aims to study the factor affecting the green
business perceptions towards the body shop brand, Hua Hin Market Village branch.
This research was quantitative research with using the sample group about 400
people. The questionnaire was used as instrument in this research. The data were
analyzed by using mean, frequency, percentage, standard deviation, and multiple
linear regression analysis. The results were found that: The factors that affecting the
green business perception was rated at high level in overall and the green business
perceptions towards the body shop brand have the same direction related the product
image, the ethics of the consumers, and the marketing communications at the
significance level 0.05

Key Word: Product Image, Ethics, and Marketing Communication
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