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The business ethics perception related to the brand loyalty towards
the Charoen Pokphand Foods (CPF).
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Abstract

The objectives of this research study were to investigate the awareness of
business ethics related to environmental friendly affecting brand loyalty in the
Charoen Pokphand Foods (CPF) of CPF online group. The sample used in this
quantitative research Use of non-probability samplingWith conventional sampling
network who was 400 members of Charoen Pokphand Foods (CPF) online group.
The questionnaire was used as a tool for collecting the data and analyzed the data by
percentage, frequency, average (Mean), standard deviation and simple regression.
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The findings reveals that most of respondents was female, aged range between 20-30
years, which is a private business or trade, revenue 20,001-25,000 baht / month, status
single and have a number of family members between 3-5 person. In the part of
awareness of business ethics related to environmental friendly company Charoen
Pokphand Foods (CPF) shows that the awareness of the respondents towards
environmental friendly was rated at medium level in overall, loyalty in brand Charoen
Pokphand Foods (CPF) was rated at high level. Moreover, the awareness of business
ethics related to environmental friendly have impacted on brand loyalty in CPF brand.

Keywords: Recognition, Environmental Ethics, Devotion in the branding of Charoen
Pokphand.
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