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Factors affecting consumers’ trust in brand “Double A” of nature
conservation and environmental Siam club
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+ (0.34)x6
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Abstract

The objectives of this research were to study the factors affecting consumers’
trust in brand “Double A” of nature conservation and environmental Siam club and
examine the prediction equation by using quantitative methodology. The sample used
in this research was nature conservation and environmental Siam club. The research
instruments were questionnaire with reliability 0.907. The data was analyzed by
Multiple Regression Analysis. The results revealed that consumer’s trust in brand (y)
were the factor ethics (x;), marketing communication to advertising (x2), personal
relation (x3), direct marketing (x4), promotion (xs) and word of mouth (xe), The Six
predictors were a combination of the total variance, p<.05. The predictor equation was
y =4.94 + (0.05)x; + (0.14)x, + (0.09)x3 + (0.25)x4 + (0.13)xs5 + (0.34)x¢

Keywords: Ethics, Marketing Communication, and Brand Trust
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8a1 (Alpha Coefficient) 484 Cronbach
A . . 1 v
1. asvdeunwnldluluuasuanyl (Questionnaire) IHABURUUHBUNY
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=] o ' < ! < U a =1 < LY
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dnfvde (Residual) 85.76 386 0.22
Total 101.91 392

PNMFIATIEiANTi 3 wut Jedeiidamadenudesuresiusinniniomn 6
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M3l 4 wansmsiessinmsonnssBanmilolitadufuaiesssuuarladudunisdeans
menseaadusisuys

AuUswensal fawds | B | Std. Error Beta t Sig.
(Constant) 4.94 0.42 11.91 0.00
AUSLEII X4 0.11 0.11 0.05 0.98 0.00
AUNNS LRI %y 0.28 0.12 0.14 2.39 0.00
UM sUsTUEURUS % 0.17 0.11 0.09 1.54 0.00
ATUNITABNANIAT ¥4 0.15 0.05 0.25 3.29 0.00
AUNTANESNNTUY | Xs 0.08 0.05 0.13 1.60 0.00
AUNITAANALALNNT ¥ 0.22 0.04 0.34 5.03 0.00
UDNAD

R=0.76 , R Square = 0.58, Adjusted R Square = 0.58, Std. Error of the Estimate = 0.47
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