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Abstract

This research was aimed to 1) study an awareness of service quality which affected brand
loyalty of Nom More Café Market Village branch located at Amphur Hua Hin, Prachuapkhirikhan
Province, 2) to study Factors of brand loyalty in customers who came to Nom More Café Market Village
branch, and 3) to study
characteristics and behavior of the customers who came to the café. The researchers chose 400
samples ofthe customers and used questionnaire as an instrument to collect data, with the reliability

value of 0.864. Statistics of the research included frequency, percentage, mean, standard deviation. The
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researchers applied Chi-Square to test a hypothesis. The results revealed that 1.) Service quality of Nom

More Café Market Village branch was at high level. 2.) Brand loyalty of the customers towards Nom

More Café was totally at high level. 3.) Customer behavior towards Nom More Café Market Village

branch was totally at high level. According to the hypothesis test, it was found that awareness of service

quality affected brand loyalty of the customers with a significance level of 0.05.

Keywords: Service quality, brand loyalty, customer
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