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Transformational Leadership and Transactional Leadership Influencing Individual
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Abstract

The purposes of this research were to study: (1) the relationship of the individual creativity, transformational leadership,
and transactional leadership, (2) transformational leadership and transactional leadership influencing individual creativity.

This research employed a Quantitative Research considered as the survey model which was examined its quality
through the validity and reliability as the instrument for data collection. The population was officer of CAT Telecom Pcl. The
researcher determined the size of sample group according to the Yamane’s calculation determined the sample group for not
less than 375 persons at the error value of 5%, and the reliability of 95%. The researcher extended the samples for 385
persons more to increase the benefits of research and data analysis. The analysis by Inferential Statistics included Pearson’s
correlation, and stepwise multiple regression analysis.

The research results revealed as follows:

(1) The individual creativity had the relationship by statistical significance at .001 level, as transformational leadership, and
transactional leadership had the correlation coefficient (1‘_‘y) equal to .297 and .352, respectively.

(2) The factors influencing the individual creativity was the transformational leadership could describe the variance or
had the predictive power or had the influence towards the individual creativity for 16.1%, or R? equal to .161 by statistical

significance at .001 level.
Keywords: Individual creativity, Transformational leadership, Transactional leadership, CAT Telecom Pcl.
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daanudnadnasIduaiyanans mduwmuumﬂaﬂuuﬂaq ansassunganuduwlsviafisnanensalanudaaieassd
wpayanaldfieiasas 16.1 wiadid1 R® vy .161 adaiiadhdnymasadissdu .001

Addn: ANNANEINETIATDNAAA msfiuuundsunas nn:w:'muuuuanl,ﬂéau U3t nam Insamnnay e
Abstract

The purposes of this research were to study: (1) the relationship of the individual creativity, transformational leadership,
and transactional leadership, (2) transformational leadership and transactional leadership influencing individual creativity. This
research employed a Quantitative Research considered as the survey model which was examined its quality through the validity
and reliability as the instrument for data collection. The population was officer of CAT Telecom Pcl. The researcher determined
the size of sample group according to the Yamane’s calculation determined the sample group for not less than 375 persons at
the error value of 5%, and the reliability of 95%. The researcher extended the samples for 385 persons more to increase the
benefits of research and data analysis. The analysis by Inferential Statistics included Pearson’s correlation, and stepwise multiple
regression analysis. The research results revealed as follows: (1) The individual creativity had the relationship by statistical significance
at .001 level, as transformational leadership, and transactional leadership had the correlation coefficient (’}y ) equal to .297 and .352,
respectively. (2) The factors influencing the individual creativity was the transformational leadership could describe the variance or
had the predictive power or had the influence towards the individual creativity for 16.1%, or R? equal to .161 by statistical

significance at .001 level.

Keyword: Individual creativity, Transformational leadership, Transactional leadership, CAT Telecom pcl
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