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Patterns and Strategies of Corporate Social Responsibility of

Pathumthani Rubber Company
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Abstract

This qualitative research aimed at studying the patterns and strategies in
implementing the Green Awareness Project at Pathumthani Rubber Company. Seven key
subjects were stakeholders who took charge of the project comprising department
manager, sales manager and staff. Data were collected from relevant documents,
observation and in-depth interview. The results reveal that (1) Pathumthani Rubber
Company is to produce a production center, also tires which are larger and have more
energy if you do not get a better deal could impact on the environment and the
community. Also awareness to employees more aware of the environment and society. (2)
Formed in operation is the main by establish the way of social activities 7 categories such
as 1. Support for the perception of social problems 2. The marketing which related to
social issues. 3. The marketing for social solution. 4. The donation for charity. 5. The
volunteer for community services. 6. The business which responsibility for social. 7. The
development and providing product, service according to demand of the people in
grassroots level. Promoting social responsibility The growing awareness of the society by
bringing green. Sewage, industrial sectors, such as waste, industrial waste. Water pollution,
etc. that were left to be processed through the process. Converted into clean water can
be reused to benefit the community. And industry again. Strategically, the company
observed clients’ behaviors’ perception to see what media they perceived the company’s
activities, then design the media to response to that. (3) The problems are that not only
staff did not cooperate at first, but also customers lacked the knowledge of the social
responsibility. These problems are solved through building incentives among staff and

increase communication channels to raise green awareness among customers.

Keywords : Establish the way of social activities
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CEeMndedAus e 2548 (ontine). Available : http //www klongwises .com/ SaveEarth/SaveEarth
html

56.A5ARU JunsAsUAY e A5 A5TUNE 2551 (online).Available:http://stouonline.stou.ac.th
/courseware/courses/ecology/content/modules/ecology odule?.pdf

UTtmumusniisuesdia : 2552, (online). Available: http://www.prc-rubber.com
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