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The Factors of Marketing Mix Electronic that Effect to Buying
Products Via E — Marketplace Case Study at Siam Square, Bangkok
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Abstract

This study aimed to compare the different marketing mix electronics with its business
model in the form of business-to-consumer (Business to Consumer: B2C) and consumer-to-
consumer (Consumer to consumer: C2C) and order. The marketing study factors that
influence purchase decisions through the medium (E-Market place) a case study in the Siam
Square area. Bangkok Using a set of 400 sample results showed that the samples. Most are
female Revenues in the range of less than 10,000 baht a month, most samples
www.olx.com shop through most types of fashion and cosmetics. Most Popular Compared

to e-commerce business model. Business to Consumer (B2C) and consumer-to-consumer
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(C2C) E-marketing mix factors. The price factor The distribution channels And the
promotion of There are different Wholesale and promotion factors affecting purchase

decisions through the mid-market consumer electronics.

Keywords: E-Marketplace, E-Commerce, E-Marketing mix
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