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ABSTRACT

The objectives of research were to study fast food consumption behavior and to study the
factors that affect marketing mix of fast food consurers. The data in this research are collected
using surveys. The samples are 400 KFC consumers in Amphur Hua-Hin, Prachuapkhirikhan province.
The statistics used in the analysis were percentage, mean and standard deviation. The results
showed that: 1) the consurners is a women that has age during 21 - 30 years old and they are an
undergraduate which single. They have a income approximately 5,000 — 10,000 baht per month.
2) the most people dine out more than four times per month. The reasons that they dine out are,
firstly because they want to eat KFC and they usually corne with friends. Most Influential factors
are the family and the product is delicious. They usually come between 14:00-18:00 pm. Length of
service is about 1.00 - 1.30 hours. They usually come to KFC restaurant twice a month. The cost of
each visit to KFC restaurant is between 1 to 250 baht, and they like eating spicy chicken wing.
3) The factors in marketing mix that contributes to this result are the creation and presentation of
physical characteristics, distribution channels, processing, product, price, personnel, and the

marketing promotion respectively.

Keywords: The factors in marketing mix, Consumers, Fast food
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