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Abstract

The purposes of this research was study causal Factors that affected to brand awareness of LED lighting for saving energy and
examined concordance between structures Model of LED lighting for saving energy and empirical data. Samples of this research were 400
people purchasing LED lighting for saving energy. The tools used in this research were the questionnaire about causal Factors that affected to
brand awareness of LED lighting for saving energy. The statistics were frequency, Percentage, mean and standard deviation. For the statistic
used in hypothesis testing was 5 Indicators harmony index. Include Chi - square, RMSEA values NNFI the GFI and the CFL

The study causal Factors that affected to brand awareness of LED lighting for saving energy showed that 2 factors 1.) Brand
perception included knowing brand, quality of product and the relationship with brand promotion that affect to brand awareness =0.55 2.)
Marketing mix; 4Ps included product, price, place and promotion that affect to brand awareness =0.29. For examine concordance between
structures Model brand awareness of LED lighting for saving energy and empirical data had the concordance, considering by Chi — square =
45.48, Degree of Freedom47, P-Value =0.54, RMSEA 0.000 and Chi-Square/df=0.97

Key words: causal factors, brand awareness, LED lighting, saving energy
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