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Factors Affecting Behaviors of Accessing Churalongkorn University Bookshop

Online Service: A case study of students in Chulalongkorn University
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Abstract

The aim of the research was to study behaviour, need and contributing factors in the online system of Chula book store
using behavior. The samples used in this case study were 400 undergraduate students of Chulalongkorn University in 2015. The
data were analysed by descriptive statistics and hypothesis testing with Chi - Square was derived from questionnaire. The study
found that most of the samples were female junior students with grade point average (GPA) in the 3.01- 3.50. Most of them have
an income of 8,000 - 10,000 baht. In order to save time, they choose to use the online system of Chula Book center. Duration of
using the system is less than 30 minutes per day, and the frequency of use is about 1-2 days per week. The average cost of buying
some books once is about 501-1000 baht and the channel of payment transfer was automated teller machine (ATM). In addition,
the study found that the factor in the specific service was the most important. According to hypothesis testing, there are the six

factors; product, price , place , promotion , service and secret which were mixed into marketing and electronic commerce factor

affecting the online system of Chulalongkorn University book store using behavior.

Keywords: The marketing mix, Electronic commerce, Online system using behavior
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