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Abstract

The objective of this study is to clarify the patterns of online marketing development, Analysis of external environment
and internal environment that online travel agents (OTAs). Based on an in-depth interview of two five star hotels in Pattaya city
namely Centara Grand Mirage Beach Resort Pattaya and Cape Dara Resort Pattaya. The result, the hotel is being marketed by a
team of marketing that care in the field of promotion through online media. And both five star hotels Consider in selecting online

travel agents by reliability, reputation customer groups and benefit.

Keyword: Online Travel Agents, Online Marketing, Five Star Hotel
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