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Abstract

The objective of this research to study the success of e-commerce, 7Cs website affects buying behavior via the
electronic commercial website business to consumers. The samples groups used in the research consumers who use Internet in
Hun Hin of 410 people and the tools used in the questionnaire to collecting data and the statistics to analysis are percentage,
means, standard deviation. Analyze buying behavior and product and service. The test method uses statistical regression analysis
by (Multiple Regression). The research found that Consumer opinions on the success of the site. In terms of the Content,
Community Commerce affect the buying behavior of products and services through electronic website business to consumers. The

satisfaction of buying goods and services.
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