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Abstract

The objectives of this research to study the factors that affect marketing decisions in the
market to buy goods. is a quantitative research using a convenience sampling method. Using a sample
of 300 people in the statistical analysis by descriptive statistics. One-way analysis of variance And
logistic regression. The study found that Most female customers As a teenager and working at the age
of 18-35 years with moderate incomes. Product purchases with passion Most purchased 500 - 1,000
baht and come with a group of friends. The behavior of consumers is Factors as gender, age and
purpose of the market to focus on the different products. And physical The significant level of 0.05

and factors affecting customer buying decisions is the price and product suppliers in the market.
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