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Abstract

This research aims to study 1) The purpose of the trip tourism Nostalgia tourists
Plernwan. 2) Marketing strategy that affects travel behavior Plernwan and 3) The motivation and
influence the decisions of tourists who come travel. This research is qualitative research data
collection with. Analysis related documents And in-depth interviews of 22 key informants
including entrepreneurs, merchants Plernwan 6 people, and 16 tourists in Amphoe Hua-Hin,
Changwat Prachuap Khiri Khan.

The results showed that: 1) The tourists traveling to Plernwan intend to stay take a stroll,
take a photo, to get the different feeling and buy some food. 2) Marketing strategy Plernwan eight
areas: product, price, place, packaging, promotion, personal, Public Relation and power, Focus in
image nostalgia tourists, In Formation that unique of Plernwan via medias that made tourism
interesting. This unique Plernwan Via various tourist interest. 3) The motivations and influences
that resulted in tourists to travel to Plernwan include a tourist attraction that is gaining popularity.

Influenced by the media and online. Be guided by the individuals.
Key word: Tourism, Marketing Strategy, plearnwan
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