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Abstract

The purpose of this research is to study the effects of fair-trade brand image on
decisions to buy Doi-Chaang Coffee. The sample used in this research was consisted of
400 consumers who consumed Doi-chaang coffee. The research instrument was a
survey questionnaire with reliability value of 0.955. The data was analyzed using
descriptive statistics and regression analysis. The results show recognition of trade mark

with the adoption of fair trade affects to buying decisions. Factors that affect Doi-Chaang
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coffee buying decision are environment (X,), trade (X,), and social (X,) (with significance

level of 0.05). The prediction equation is Y = 0.323 + (0.238)X, + (0.151)X, + (0.463)X,.
Keywords: Fair-Trade Brand Image, Buying Decision
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