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Abstract

This study is a qualitative research that aimed to examine problems and obstacles in
selling life insurance, successful selling strategies and propose appropriate strategy for life
insurance selling. The key informants were senior life insurance product sales of Siam Commercial
Bank, Kasikorn Bank and Bangkok Bank in Nakhon Pathom Province (n= 12). Data was collected
using observations and semi-structure interview. It was found that main strategies that all of the
key informants use to close the sales including pull strategy, customers analysis, communication,
presentation techniques and problem serving strategy. Appropriate strategy proposed from this

study was cross selling strategy.
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