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Abstract :

This research was aimed to study factors which affected satisfaction and behavior of Thai
tourists toward Chatsila market in Amphur Hua-Hin, Prachuapkhirikhan province.
According to group sample, there were 400 Thai tourists who took service at the market.
Questionnaire was used as a main tool to collect data. For data analysis, the researcher
applied both descriptive statistics including percentage, mean, and standard deviation, and
inferential statistics which consisted of Pearsons simple correlation. Most Thai tourists who
visited Chatsila Market, Amphur Hua-Hin, Prachuapkhirikhan province had high level of
attitude to marketing mix including product, price, place, and promotion factors which
affected the visiting. They also thought that service quality factors in terms of physical
evidence, trust and reliability, customer response, customer assurance, and customer care
highly affected the visiting of the market. However, by considering relation level between
factors which affected satisfaction and behavior of the Thai tourists toward Chatsila market
in Amphur Hua-Hin, Prachuapkhirikhan province, it was noticed that every factors with
hypothesis-tested, both marketing mix factors and service quality factors, had the same
relation direction of the tourists satisfaction toward Chatsila market. Keywords: satisfaction,
tourist behavior, cultural tourism

undntia
n'15’iaun6\1ﬂﬁ1mmJ5~a\mLwaﬁnmﬂaauﬂawamamwuwewa‘lauamqmniswaounwmLﬁm
mﬂwuwumammﬂam5?1a1'lummamﬂu Fanialsenudddus nausiadeildlunisisy
asiida dnviaadtineynefinlduinisnatndnsiian s 400 Au fuuudauany
Lﬂum%aoﬂa‘lumsmusm*sawaaga sialdiasmidaya Ao afidnwssaun  Usznausae
ANsauar  ANRdy uavmtﬂu\uuummsg'\u uazatidayuuldun aﬁmmﬁmswvnawﬁuwuﬁ
atvinouauiosiu dnviawisaed nginviasionaindnstian  iRououaiinanuden
Winlwdudulssaunnnisnanaiifinasiantsuviauior lunamansdunandoued  51a0
NM530IMMUIY  UALFTUNISHUFIUNITNAN  YDINAINARNSFHAT  dunaviiiu  Samdnlszaau
Asduslusziuuin  luaudornuimiuindaduduqguninusnis  lusnuansusmig
munm Aidadauar1419la msmauauamamuu’ims msliAasiula  wassu
AR wawandnsiial dunaviaiu Janialseaiudsdus fimuAauiuinlinasa
msuwiaafisrlupainssiuaan  adnelsfinnauminiatsanssiuaudiusssrinladuid
awswamammwowa"lattazwqmnssumaounwmlﬂm‘rn':'hnuﬂﬂmaﬂmmamsﬁm‘lummamﬁu
Jmimlszrudsdusiu  sudiuldiwmniaduifinsnadavaundignu Manguiladudiuysya
NNNISHAR uaunquﬂaaumumwmsu%msmonﬂm'mﬁuwus"lﬂ‘luﬁﬁmmﬁmnunum'm
Wowalavaninviawfisod ngiifdanatndasiiar  Frddn: auiawala, wadnssuinvies
Wien, mswmLﬁmvﬁeausnuﬁammuﬁﬁu

Fnii ‘!‘m

http://www.ejournal.su.ac.th/journalinfo.php?id=596 26/6/2556



Veridian E-Journal, SU Vol.6 No. 1 January — April 2013

Y d 1 =3 a o ' d
Uadeiidenarannuianelanaswginssuvesinvioauiear1alne
A 1 o) o o a L L L
Adanatnansdanludneiiiu SaudauszaiuAIdus

Factors Affecting Thai Tourists’ Satisfaction and Behavior
toward Chatsila Market in Hua Hin District, Prachuap Khiri Khan Province
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Abstract
This research was aimed to study factors which affected satisfaction and behavior of

Thai tourists toward Chatsila market in Amphur Hua-Hin, Prachuapkhirikhan province. According

to group sample, there were 400 Thai tourists who took service at the market. Questionnaire
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was used as a main tool to collect data. For data analysis, the researcher applied both
descriptive statistics including percentage, mean, and standard deviation, and inferential
statistics which consisted of Pearson’s simple correlation.

Most Thai tourists who visited Chatsila Market, Amphur Hua-Hin, Prachuapkhirikhan
province had high level of attitude to marketing mix including product, price, place, and
promotion factors which affected the visiting. They also thought that service quality factors in
terms of physical evidence, trust and reliability, customer response, customer assurance, and
customer care highly affected the visiting of the market. However, by considering relation level
between factors which affected satisfaction and behavior of the Thai tourists toward Chatsila
market in Amphur Hua-Hin, Prachuapkhirikhan province, it was noticed that every factors with
hypothesis-tested, both marketing mix factors and service quality factors, had the same

relation direction of the tourist’s satisfaction toward Chatsila market.

Keywords: satisfaction, tourist behavior, cultural tourism
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