s1e8asaisnvHuQ
WUISa1sNvKUQ 1237 s19A1s

*ruawisagsiwazideavavudamsarsialasnanidouavdisans

2351-065x

TCI

ISSN E-ISSN  &olng godunqu nd an 5ulsd HUNEIHQ
uA

_ Journal of Management https://so06.tci-
21saisnisvamsua:nms i .
2351-06 _ _ _ _ and Development Social thaijo.org
- WCUUN UKI3NEIagSIBAg . 2 . ]
5X Ubonratchathani Rajabhat Sciences /index.php

Quasuysil 1 -
- University /JMDUBRU



‘@?ﬂ@@ﬁmﬁﬂm - Gguney 2568
Vel® (o1 Jemuagy - dme 2022

I of Management and Development
OU rﬁg Ubon Ratchathani Rajabhat University

msu‘%mﬁﬂmiLﬁaammmgmwLﬂfi'ﬂunismunﬁ%'mhnLLazeiwia%w'lflsJUg‘jﬁ'ﬁmi

nsdifnyn U3EM Wusudidlng S1in anvTtaideu

Auszan wsnlsas, udll Yuzya
nsuivsgnnduiusadislmifidemanannuasindnivesgninsunmsiaundaviavuianans
uazvwagauuisUszmelng driinauin 14

algned duRstyaylun, una LAWUS
nsUfiRmanistiydinfuguamsissunisfuvesaalssnaunslugnavnssusiiinaamiionsuuy
gwssal ANna
nsuszgndldngaruduiusifiedinnsinginssumsdeduiluduasantevesindnufemaiiawiissdoya
nsdiinn: Suazmandeuinuuminendusvigionidn

QUUAMNT yaLigy, IN13mil Indauau
NENAIUIAAAMAITUSsTanSeAuiunsuazEuvesnamuaTaAn syuvuTsuaulne-fuyy
wTnil USduetiud, 53155 QWwTen, Wiwg wuesy
mswausussIuzvesintyIiufuiRnulufenmsifyaealuwansanmuvnuesnelieaidva fasuty
aluy Tsauwily

N13INUNUNINNSRUEIUYARAMUnENLIATEgRINaIBIYa U sEYvRauaalalvg)

3NIABUNALAY JnTAUATIUFIE]

winsn A293R, Ndal ASluRS, 939350 MNETY

UaduiidamadenislameiFasddnlunisniadey uazdvdwaiitdedsssandeunisaoudayd
uazdnsmanauuuiauniazauvasusenannzideulunaianannindidy 1o la (mai)

3N udugds, Wnstiun wysiay, AsiaY Argwsus, wunsny Uil
answagalaseasnevasaussausmamaluladansauma nszuiumsaaulnd waznisldgasnia
Wesfusznauindniiiidenmuniwnisaeutiydvesiaeutaydsueygynwisssmedlne

wau nagy

UV ARAUAVIND S

unumvasniinsivasuulasluwunfanisaiteuusudnngluasdng
Asy f3ledu

ARIEUIMNITINMALNITIANTT UNINUFEIIUAQUas vl
ISSN 2351-065X



913613N1TAIANTITUATNITAAIUY UNNINYIFYINVANQUATIVF

Uil 9 atiufl 1 (uns1Au - quieu 2565)

sansidsunisiusesaaninlugiudaya TCI ngud 2

¥ a a Y a o 1Y a
L1UBY AUSUINITTININALNITINNIT UNNINYIRYINVNBUATIVEIU

i =
BUInE
SR9FNENSINTEFITUSNY areaIwa 98N13UA UMIMEIREIYAguUaT YNl
UIIUISNS
HYAManIINsy as.e1ln eenaiy WINYFET WA aUATIvE 1Y
NBIUITIUITNT
AENI19158 A5.A5n UnuasTnad A0 TUTUNANAIUUS U SAERS

@ @

F9ANANT1A15E ATSUEINE MURSYShY  wninendesvigaiuatiun

HYermans1913g aslnssed adadina WAL YN
599M1an519158 3. Yenllgg LeRatiy UMY 851840 auas19571l
HYAMansIsy asvviesni arsde UMY 81840 auUas19571

INUILEIALAZVBULYAYDINTEANS

[

21581311530NsUag NSRRI Wndnendesivdgauasisid Hinguszasdidioduionans

]

o

waniUdgunnukazUszaun1saliwivin1sseninednide annensd Wndvns uwastdndnwsedu
Jaudin@nu) 113a7150ATUUNANUUTEANUNAINIILLAZ UNALIYINTT TUDUIA ATIUUTNITTINA
A1UN1TIANITHATNITURT A1uN1TUYT F1UN5INN195INTENTNUTENA ATUNITTANITIEUY

A1TAUNA LAZAIUNITARIA YAUNAIILILHDINIUNITHINTUNNENTIR AT denAR BT UUNAIY

q

a £

LiffeandtunAnuag 3 ¥i1u wuu Double Blinded Inagdnuslansudosnsenuidinas i nsanandl

] U q

Linsuvertinus

AUUANITDNNTE1T Tag 2 atfu

adul 1 uns1Ay - fguieu waz adui 2 N3N - SuaAy

Aaa e I a v aw 4 o a ' ' a9 <
UNAINUN WWMWIU’Miﬁ’]ﬁLUU\‘HUWEJ“L!’U’EJ\T‘L!ﬂ']‘\]Eﬁﬂﬁiﬂuﬂ?%?ﬂ?ﬁLLma%WWUIWULQWT&’ QJIGUWQWEJL‘VI‘U

wAzAUTURAYEUlA 9 YBINBIUTINITNTITAITNITIANTLALAITHALI UNINGNFIINauasI¥NH




219RITMFAAMSUATMINAIUY NWINEABSITADIUATITET
19 9 adun 1 unsAx - Aguiay 2565

Wi

123 taduiidwadianislameisosddglunisnsiaseu uazdvswailise
AN535UHBUNTFRUUYTUAZINTINANBULVILHAUNARLEUYDY
Usenmanzideulunatandnnindidu 1o 1o (mai)
............ 1301 wduveds, Wnsiun WYSLERY, ASLa AgNTTL, R AV RIRIY]

141 Bngwadalasadevasaussauzniamalulagasauma nszuiun1saaulnd
waznnsldaeniaidesusznauiviniiiine aaunmnisae ulyd
vosgaauliydsuayauisusznalneg
............. wAU Nagy
UNAINIYINTG

159 unumvesnnziinisudsuudaddutuifnnisaiiausudnielussdng
............. Asy AsleBu

173 Auuzddmiunisdeuunaiy

183  23YSIIUNMIANUWUNAIY

186  TUABUNITRANTUIUNADL

187 fwssgaudindunsasunany



USER
Rectangle


Journal of Management and Development Ubon Ratchathani Rajabhat University
Vol.9 No.1 January - June 2022

unumvainzgimsiasuudaslunuifanisadeuusuanelusens

The Role of Transformational Leadership in Internal Branding Concept

a ¥ a

sy A3ledu
AMZINGINITIANTT UKTINEGeAaUINT

Sira Sriyothin

Faculty of Management Science, Silpakorn University
Corresponding Author E-mail: sira@ms.su.ac.th

(Received: April 23, 2022; Revised: May 24, 2022; Accepted: June 2, 2022)

UNANED
B4ANITINVANUTAON AUV AUAR KA N ANTTUVDINTNNUA WuZaN 1N LT UATIHANTT
UftRunfvesesnsialagldnzdinisdsuidasld unanuiiidvaneiazesunaiesiuunuim
Y94017E NI ULURIILLUIRANTET 1L UT AN 18 TURIANT TagunANazTUAINN1TET U
a v '3 < a a PR o v o &
ANTImveIIIAnNsasiusUAnsluasinslasantlun1AgIRUINS WewenlesiuaIuFUTUS
seminneinisiisundasesguimslussAnsuaznadnsnentnauniglussdniniuiuifn
A15a5196UsUANETuBIANT NeulavnenledaiauatuslunisyiniselusuiamAgInuuNUINIINY

o

v .:4' a 1 ¢ ¢
i rm’ﬁLﬂaEJULLﬂaQéLULLU']ﬂ@ﬂqﬁﬁﬁqﬁLLUiu@ﬂ’lﬂiu@ﬂﬂﬂ'ﬁ

ARy Aediinsiudsunlas, nsaiausuanigluefng, N1sRaInuInTg, N1SUIINIIAAIN

Abstract

Business organizations can positively shape attitudes and behavior even improve their
company's performance by using transformational leadership. This paper aims to purpose a
discussion in the role of transformational leadership and the effect on employee attitudes and
behaviors from the internal branding concept. From this purpose the author provides an overview
on the concept of internal branding especially for the business services sector. Additionally, this
paper provides the relationship between the transformation leadership and employees’ brand

outcomes in the internal branding concept. In the last section, this paper provides suggestions
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for future research is to use the transformational leadership approach in the internal branding

concept.

Keywords: Transformational Leadership, Internal Branding, Service Marketing, Marketing

Management
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AN

' LY

King & Grace (2008) Wu11 yusasvesninaui fisenisatuayuved 18uinisveesdnsiiuids

Y a

anudniavesnsasusuanigluesins dantdnauidninfuimsiinsatvayunisinuveny

wifnauazd ajssiulunsvihandiussauimanevesuususesdng msdnwives Wallace et al. (2011)
wud1 arwdAnldumsatiuayuanineuimsvemdnouiiiutuiidviwadensifistuveanausstu
yomiinauiisidertmnevesuuTusd

ﬁ’ﬂ%ﬁ'ﬁﬂdu‘ﬁ'a’m (Morhart, Herzog & Tomczak, 2009; Uen et al., 2012) Wu31A13H1U1N"13
Wasuuasanusadsdvinadenusivveaminnuiifidertminevesuusud wavdsnaseldosluds

| v

wgAnssuvesndnaulunisdnaveuInsnaluggnandavuieg wenainiin1s@nyives Uen et al.

t

(2012) Fanudninneiinisivdguivasiigatuayuliiiaussenialunisviaunsvesniinau

aelusanng
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?1' (Baranik, Roling & Eby, 2010; Casper et al., 2011; Kasper, 2002; Peccei &
Rosenthal, 2001; Podsakoff, MacKenzie & Bommer, 1996) +4 unquinide ﬁ'ﬂ“ﬂmqu{u"nmi
wWasuwadlugrugidung esilenislunisnainuins (Service Marketing) lnsnuindsnalasnsase
Asjasiuvamiinauiitliertimanevousud ueNIING Kasper (2002) wuihnnegihmsiasuuas

o

Faelvminauamisaidlansiinsaaiadis sduduslaadvanedudid sy (Market Oriented)
AN5ANWIVRY Podsakoff, MacKenzie & Bommer (1996) wudwmaw}fﬁwmsLU%‘IauLLﬂaqﬁdua‘Lﬁ’wﬂ’ﬂmu
uanIvenTegAnssuTiarviouendnuaivesuusudesdnsluggnaiimine Peccei & Rosenthal (2001)
wuInzginsiasuulasseilininnuddniemnududunislunsdsienurivesnisuing

(Service Values) luganAtvsneg

unasl

v
= o

giiuldniswaaudnvarvesnz vin1swasunladliiied uivd tresrns tu
svanunsarieliningsialaeanizgsiausnmsaanisalnadnslusesinuafuasnginssuvaaninaiu
muwwIAnn1sasusuaneluesdnsld suasthundsenulaseulunsudsiuliiugsia lnsane

o w '

ag198siunIAgsAauInstulssmalnedsllunuimdidgsenisiasyiulanisasugnarealssine
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v
S o

agilsfimunisiauinnAadinalulssmelned Sndudesendoanusudenslunindiuvey
uimsganavinmstulszmdlne aisesninfsnnudidgrotuifnding1d wazdiwunfailuusuld
A3slunmsaniiugsia uazluniadiuvednivinisaiunisnaianaedinis@nuide netun1zgl

MsiasukUasmukIAnNsasawususneluasanstuusunvealsenalng i nusmswuiu

Jarauauuy

dmsutaausnusuindmsuinivinisauniseaindiniolull

1. mifinwmamuanwazresnIEiINsasuLUa

wiazlinsfnuIdedelsednwalfednsnaresneiinisids uuuasidianenadnsn 1y

WIAANITASILUTUAN1ETUBIANT VINAANELT IV ALARLATNGANTITUVDINTNIIY WAGINUINUITeN
Anwunediunadnyuzven s sisuwlasdaliduiudes lnsdnlvgiidnvazadeadaiuna
= = o a d' o 1% s s ] v a 1% v
Anw1ves Bass (1985) FeunIvinisiierdunisasisuusudnisluesdnsuaravitulaisensodidinis

Anw1d ‘\T‘:’JLﬁlm‘Tyu (De Chernatony & Cottam, 2009; Groom et al., 2008; Mosley, 2007; Vallaster &

De Chernatony, 2006)



Journal of Management and Development Ubon Ratchathani Rajabhat University
Vol.9 No.1 January - June 2022

2. nMsfnwluuTunUssmnamasimwn
N13ANHIANMUFUNUSTENINNNIZEUINTURBULUAILALHATNENIUWIAANTATIUUTUA
nulussAnsaiulugas@nuluuiunvesUsemaimuing diies 2 adewindundnerluuiunves

o
(K" [

USLNANAINAILT (Punjaisri & Wilson, 2011; Uen et al., 2012) aaiun1svinnisanwiluusundssina
Adsiaulnsamglulszmalng asteiamguiuesiamsiluldifetauigsislulsenaiids
st thanfemaiiiuanuansnsolunisuisduresssialulssmamaninntu
3. ArmiAseuAguUaIulmThiveswiinauglussdnsiinis@nuide
frdwnsifetunisaisuusudnigluesdnsaulvalinnssensuin wRnnsasisuusud
meluasdnsfisatiuntnaunielussdnsiiumingamduegisdafussiauims mazamnsadisadn

anulaTeulunisugsdunundnaudIiuinislaidueg9d (Aurand, Gorchels & Bishop, 2005;

Burmann, Zeplin & Riley, 2009; King & Grace, 2010; Punjaisri & Wilson, 2011; Uen et al.,, 2012;

o
o Yo v A

Vallaster & De Chernatony, 2005) waliloNa15un U ToNmualun NS INLA 1LY #IT8LHBU

Y

av v

Honalianuddafneidesuminauiifunineugaumin (Frontline) 1Wundn duanuduass
wimsiaueusmfimesinudumitudeseduausuiioothdlnddatunthouduatuayy
(Back Office) seitufiu
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Lﬁaﬁﬁ]meaé'wa‘mnﬁﬂuﬂaﬂ’nﬁ%’adauimg'ﬁﬁﬂmﬁmﬁwa%mmwﬁﬂ’lmﬁuJ?{auLLanmu
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VDILUTUR (Employees’ Brand Commitment) Wundn (Aurand, Gorchels & Bishop, 2005; Burmann
& Zeplin, 2005; Burmann, Zeplin & Riley, 2009; Punjaisri, Evanschitzky & Wilson, 2009; Thomson
et al., 1999)

agalsfinuilofiansanauiduues Punjaisr, Evanschitzky & Wilson (2009) wazSriyothin
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