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Abstract

This article aimed to (1) study the level of customer participation, corporate image,
corporate social responsibility, customer satisfaction, and customer loyalty; (2) study the influence
of customer participation, corporate image, and corporate social responsibility on customer
satisfaction towards products; and (3) study the influence of customer satisfaction on customer
loyalty towards products. This study was conducted by Johnson and Johnson Company in Bangkok
Metropolis. The research model was quantitative research. The research area was the Bangkok
Metropolis. The sample consisted of 400 customers of Johnson and Johnson Company in Bangkok
Metropolis by convenience sampling. The research tool was a questionnaire. analysis of data by
frequency, percentage, mean, standard deviation, Pearson’s product-moment correlation, and
regression analysis.

The research results were found as follows: (1) opinion of variables by customer
participation at a low level, then opinion of variables by corporate image, corporate social
responsibility, customer satisfaction, and customer loyalty at a high level; (2) customer
participation, corporate image, corporate social responsibility positive influence customer
satisfaction statistically significant at 0.05; and (3) customer satisfaction positive influence

customer loyalty statistically significant at 0.05.

Keywords: Customer Participation; Corporate Image; Corporate Social Responsibility; Customer

Satisfaction; Customer Loyalty
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