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Abstract

This article aimed to study 1) The level of perceived risk, trust, perceived efficiency,
attitude and purchase intention to buying online products of consumers 2) Perceived risk and
trust to had an influence on attitude, and 3) attitude and perceived efficiency had an influence on
purchase intention to buying online products of consumers. The research applied quantitative
research, the sample was 400 people in the baby boomer generation and generation x in Bangkok
and metropolitan region who used to buy online products. They were selected by quota
sampling, the instrument for collecting data was online questionnaire. Analysis data by descriptive
statistics and structural equation modeling. The research results were found as follows; 1) The
level of perceived risk, trust, perceived efficiency, attitude and purchase intention are all in the
high level. 2) Perceived risk had no influence on buying online products attitude at statistically
significant level 0.01 and trust had an influence buying online products attitude at statistically
significant level of 0.001.3) Attitude had an influence purchase intention to buying online products
at statistically significant level 0.05 and perceived efficiency had an influence purchase intention
to buying online products at statistically significant level 0.001.

The findings from this research will be useful to online business operators in supporting
and developing their stores, because consumers value trust where trust is essential when
shopping online. Most consumers choose to buy products from stores that build their trust. If

consumers trust, it will lead to the purchase intention.

Keywords: Perceived Risk; Trust; Perceived Efficiency; Attitude; Purchase Intention
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YAUAR
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19} Hz 1 g X a v ¢
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(Trust)

(Purchase Intention)
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nMssuiUsEansam

(Perceived Efficiency)

ANA 1 LERINTBUBUIAALUNITIY
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uATeidunuAeideUsinn (Quantitative research) fuiiide Ao WANTUNNUYUAT WA
Usunua Ussminawagndudogne fe fuilaamuaisduiulyumeiuasauesdudnd G wa.
2489 - 2523) 14 oA uA18eUlAUTILIL 400 Au F{TTeTeldnsdudaog wlnsldanuliuiasdy
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Aaeg19Uszann 5 - 20 wiesiawdsluluea 0813l5Ainu Yuan et al (2011) na13319 wIUNGY
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nMsiesganuduiussenitsiuusdune dudunisieelddulseans anduiud foddu
(Pearson’s Correlations) Wun Aduszavsanduiudifie Sdudidnsewing -0.055 1 0.857 wanaing
wUsanualaifianudusiusfunniuly Bolboaca & Jantschi, 2006) wagiiofiasanAmALLTLaE AN
Plds WU Aoy sening -0.33 fs -0.94 uazAAalesiANSEIng -1.53 fe 1.55 Faein
Ay £3 wazauladhiiiy +10 wansi duusdanainisuanuaswuuung (Kline, 2015)
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wiynwesuaziaiualstudng wangunmumuaskayuama

fydainudanndas  CMIN/DF RMR GFI AGFI CFlI RMSEA
ma%?uifmm?%m 0.016 0.001 1.000 1.000 1.000 0.000

fatlaudenndas CMIN/DF RMR GFI AGFI CFI RMSEA
Aulinda 2.884 0.007 0.991 0.956 0.996 0.069
nsfuiUsEdansam 2.185 0.005 0.997 0.973 0.999 0.055
NAuAR 0.403 0.004 0.999 0.994 1.000 0.000
mudlade 1.834 0.011 0.993 0.973 0.997 0.046

NANTSAASIZIIULAALASIES

ANTIATITILURALATIASY LNDLANIDNTNATBIFILUSHEIN 18BN Aas kNN eTy T

= va o

NIy

Y

AUNTIATIZAIAETNAINNIATITFDUANNABAAREIYBILILAA AT N UYL AL UTEdnY Tewa

NNITIATIELAAIATIASIS NUI1 A1 CMIN/DF windy, RMR U, GFI winfu, AGFI windu 0.901,

CFl WInAU 0.966 waz RMSEA WA 0.068 §aW1ULNENNNITNANTUNNINUA band1 tuLnalasiasiad

ANddenAdasuTaNAlNUTEANY

ndu e laviinnaaevanuigIuve 1T Tgd lunaanuduiusigeatmvguesladen
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(Maximum likelihood estimation) TAHASNSAIAITIN 2 WALAINA 2

M15°991 2 ANUIMTINNTANNBEUINTFIULALAT R2

WU B S.E. CR. P a3y
H1:PR = AT -0.013 0.429 -0.306 0.759 T Bulumnu H1
H2 : T = AT 0.466 0.117 8.910 0.000 Julumu H2
H3 : AT = Pl 0.100 0.030 1.992 0.046 Juluau H3
H4 : PE = PI 0.837 0.087 11.717 0.000 Juluau Ha

R%; = 0.217 uaz R%;, = 0.787
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