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dissemination of research and academic publications for researchers, academicians, lecturers,
and graduate students. inside aspects of Buddhism, Liberal Arts, Political Science, Public
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journal's policies and procedures are required of all writers. The author of the article, not the

editorial staff, is in charge of the comments that appear in the article's body.

According to a statement issued on the journal's website, the journal's publication
schedule will be 6 issues each year beginning in 2023 :
No. 2 (March-April),
No. 4 (July-August),

No. 6 (November-December).

No. 1 (January-February),
No. 3 (May-June),
No. 5 (September-October),

R/
% 131U

WMedaEdnns Uy 1ASn TR AINeNREUIRPUIAINITUTIYINE S

J
*%* Owner

Buddhapanyasridvaravadi Buddhist College Mahachulalongkornrajavidyalaya University

** dinau
WenduadnnsUaay1eEnTIR unINedeumUIaININsITIneIdy
a7l 51 vl 2 fualsle sunoauns SminuasUgy 73210
https://s003.tci-thaijo.org/index.php/jmbr/
https://www.facebook.com/journalbudpan

Email : journalbudpan@gmail.com

& Officer
Buddhapanyasridvaravadi Buddhist College Mahachulalongkornrajavidyalaya University
51 M.2, Raikhing, Samphran, Nakhon Pathom, Thailand, 73210
https://s003.tci-thaijo.org/index.php/jmbr/
https://www.facebook.com/journalbudpan

Email : journalbudpan@gmail.com

** AUsSnu (Advisors)

25n15UA Rector

S9995N1SURARNBUSUNS Vice-Rector for Administration

$9995N1SURANNEIVINTS

a a0 a o.'/
s9995N15UARNeRaNTIU
AMUAUMANINYIAY
Hennensantuldennsmans

Y o

HoIENTImMeduasdnns Uy Asnangin

Y

** U558U15n"13 (Executive Editor)

WsrANIYaYLae Bundailey, .05,
UM INYIRUMNPNAINTUIYIN Y

Vice-Rector for Academic Affairs
Vice-Rector for General Affairs

Dean, Graduate School

Director, Buddhist Research Institute
Director, Buddhapanyasridvaravadi
Buddhist College

Prof. Dr. Phramaha Boonlert Indhapanyo

Mahachulalongkornrajavidyalaya University


mailto:journalbudpan@gmail.com
mailto:journalbudpan@gmail.com

(3)

&, o a . .
** FanINaIussansnis (Chief Editor)
NSEUMUSENAR F51lS, WA.AS. Asst. Prof. Dr. Phramaha Prakasit Sirimedho

* J¥aenasussandns (Assistant Editors)

YANTNTIET UAITRE Miss Chatravee Maneekut

** N93IUTIAUIBN1S (Editorial Board)
WIzA3ITEsIEseN a3le, A3,
s99mans19156 n3.dules ideula
JRIAIANTIA5E AS.AINT NYIUFUNT

UGN PAINTUIVING Y
U IneneAauIng

UMY YATAENS
UMINIRUATUATUNTILIA
UNINYIRYYTIN

UMY IIVAYUMATAY
JRIMIANTIATE WA.D.M1 AT, Ans Yrddes  1saSeuweseedisin @uns)

39IANEANTITE AT.98ING LIUTINA
$09MEANTI58 A1eWNT HuLIafen
589FNENT19758 A5.deyeyn LAl
599FNANTIANTE AT IATUN Funzifey UGN ing
599A@N319158 A31NlgF F3Nes
JRIANENTI15E 79.539 veNnIUAY

UNNINYIRUMNPAINTUIIVIN Y
UNNINYIRUMNPAINTUIIVIN Y
AIEAIENS19158 AT.aUYY ALy UNNINYIREUMNPNAINTUIYING Y
AYILAIERNI19158 A9.0998 AYTN WnIngaeRalng

Asst. Prof. Dr. Roman Meinhold Mahidol University International College

&

** ANTIAMANITUINAUNTBIUNAINY (Peer Review)

® fnsinadinnelunminerde

WzasTauTudin, sA.05. UnudinIneae
wszAsdsnEAnIngY H3Unley, HA.As. AOIZATANENS
Wz wn3esng Sundaley, a3, anUuIdenvsenans
WszumunIng Ssanin, as. an1duidennsaans

wzA3luNeAYIR suNgmls, He.AS.
wszA3tuNSIENs unUly, we.as.
wszUdnusenal aunle, as.

a L3 a
NILLATYNIY SUUNLY, AT

a

59ANEANT19158 75,0319 YaueaiuIan

a 6

599A1@NS19158 95.2537¢ Dwneadal

o

& 1 @ 6

AYILAERNI19158 T80 Vulruaies
HYILAERNTIANTE AT AVTVIR WHUALYDY
AIeA1En519158 A3 lndil Aume

[N

HYIEANANTITE AT YSHas

Y

HYIeA1ans1a15d as.lens deasiung

Y

WendeastnnsUaya1e3ninsia
MenduadinnsUyaeiningn
WendeastnnsUaya1e3ni15ia
WendeastnnsUaya1e3ni15ia
AMZAIANAIERNT
RV GIG RN

e nvnLTesing

AU BIAERS

NP NYAUATAITITUTIY

Y NVAUATINYAN
enduasdinnsUya s



(4)

B dvssqadnieusnuminendy

WsTUMNLIUNS YSanaly, ne.as.
JIANEANTINTE A5.F3NT NIYAUAUNT
s09ManTI9138 as.dnles Heuls
SRIAENTIAN5Y A5.98INE LILTINA
509MEANT19138 71510913 AU
s09ManT19138 as.dnles Goula

JOIMIARNTIATE WANIYS A5.AINT Yauies
JRIFNEANTINNTE WANID 959N laudnval

J99ANENS19138 A5y LABYI
JRIMIANTIA5E AT AU AuneiFg
AIEAEnI19158 A9.1998 AYTaN
AIEAIENS19158 AT.UQYNA guading
AYILANENTIITE AT.LUYIITIU UITNAM

¥ 1

6 =1 =l
NYIEAERN 19158 AT.UTENU NUYNDINaNS

e

AeA1Ens19158 A9.08nAT5Y Qunsdaes

U

HYI8ANANT115E AT AUNgRIYs Jaules
HYI8ANERI19158 A3.9Ua JANILana

3

e

54

e

UNNINYIRUMNUNN 1 VINYGY
UMNINY RN EATAENS
WINeIdeAaUINT
UANINYIUATUATUNTILIA
UNINYIRYYTIN
WINeIdeAaUINT
15938UU508A1939 (@IUNT )
15938UUE50961929 (@UNTI)
UMY IVAUMETAY
UNINE1G8UARS
WNIMeReAaUINg

WINg sl

UUNINLG8 A
UANINYIUNALULADTIBUIAAAIUUN
wIngaewmalulagsvaenasaulnduns
aotunsinn sty ian
UNIVINTOETE



11.

12.

13.

14.

(8)

wnsn1saepiduiunasdesivenaninluaniufnuivaslsauieu
ANANTUNNUNIUAT

lny Usehug Adniuna

n153an1sAdudasadeludaiufne TsaSauindunsusshivgisy
FUNUYANIEIATEY NTANNUNIUAT

Iy ANAIF I5AMNID
nswaAnenwlamiagurudmiadantduviaddanegainu
\uileondwiilannuddu

lng vingyn adledu
auduiusszudreiauainisidandouaznisiaduladodudn
sauladvasfuslnalulundinaiiias Jmingnssail

1y Juaun §3eee3

145-159

160-170

171-188

189-202

15.

WHANTIU LazAUARINIsYaslinviagIvlnedneningeniise
N133ANsHISUNEATIAUNNENITVIBaLTE]
1ng YIUIT UTINEN HaAZaURSS H3ANA

203-216

16.

17.

18.

19.

20.

21.

nsdan1snisvisaiienlagyury OTOP udnidianisimunyu
agnedediy
lng Jaan 55auledn wazdufss 934nA
N135UIM1IANTALEIvRL UM TanuANYY drneundanglva
defindiinnsfnen njamwamiuas
Tne ningdy Ssea3udna, Auusznn sushadaly

WAy dUENT 29A5N
HAYDINITIEUTANTIUNITEIUATYIBINGY LUULINGNHALNAAN
Wisuideewuu Phonics laglddiludanivun vaslsaSsutiuvuaaun
JMInETTUND
Tng wAAE8n SUSHUS, AuNUsEnT ausianeyly

v v
a

waz Seyssal ausnafeyley
sUnuunsieusiientsdvatugidygyivedusznaunisiasiiin
YUBUIMINAIUIN
lne a35a1¥nl adladya wazdaasn ASWUS
wuanenIsdaasunsiidiusanvasuszvrvulunisimuvydiu
wsegnanaties druufan drvandaia dnauiedie 39udn
NWITUATAIDYSEN
1y A S#399UNS, WETBAYIA WIUGITIOL
nsWaesUsEnauNaziItsdaNsTouEMsdan1sSeudnundangu
V83IAF9191581TUTHUMAIRIBTNEINTITNBWINUN
oy 2dud Wanaw, Je9ian wduge wazindide gsndluua

217-231

232-243

244-253

254-264

265-280

281-292



user
Rectangle


NHANTIUUATANABINTTVRSINYIBUNIEIYI INefnenInEs
nfsan1sdansusuinenslaulinanIsviaien

BEHAVIORS AND NEEDS OF HIGH-POTENTIAL THAI TOURISTS TOWARDS
DAIRY FARMS MANAGEMENT FOR TOURISM

1S uTud’ uazduiss 930nA°
Yannavit Narayaem' and Assistant Professor Dr. Santidhorn Pooripakdee?
AMEIVYINITIANT UNINEFeAaUINg
Doctor of Philosophy Faculty of Management Science Silpakorn University
AZINYINITIANTT UINESeAaUIng Faculty of Management Science Silpakorn University
Email: tnt.phat@gmail.com’

Received 10 June 2023; Revised 21 December 2023; Accepted 29 February 2024.

UNANED

wainsy uazeudesmsvesinvisndivrrnlnednenmgedisiionisiamsrsunuasiau
Wlemsvieaiien WumMFITeuuuNaLray fonsdunvalidadn uwudunivalis Tiesziteyadie
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5918 AR 158919 45,000 - 74,999 U/iiou Bndiunils Ao nsanwinsinaulaviedivaves
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Sudunounsvieadien ddutusewinmsveniies uavddudundimsvendles Fumnudesns
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AR9INANNABINITANNATEUAT LAy nRAnAURBInIsaInauesdud Ay Tudunsidedelsunu
WU @UNITHEINTE Logistic Regression : ?(Travet Decision-Making) = 8.977 + 3.282 PRS + 6.967
PUS - 5.998 POS meliaufigiusnidds fidvannsanensainmsindulafumeesinvoadivs
Inednanings Tneitadudunsviesiten (Purchase Stage) Wity 1 szu Temanisindulaiums
urleaiiaderhsununslaunvesinvieuiieailnednenngs asdfiudu 201,115 wh luduves
Sudunounmsvieniles Wity 1 swiu Temansdnduladumsluresiissdmhsinuaslausmes
ﬁfﬂviaal,ﬁmsunlmﬁﬂaquq Izt 182.066 Wi warddutundinisvieadien (Post purchase
Stage) anad 1 zdu (Fasin waz/ wie arwina) lenmansnduladumsluvieadiordmisunens
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ANAIAYY : N13TANT, MowenTasuinenslauy, a1nuTunMsiunIviaaied, nsdnaulaliunig
vieuiien, tnviesiiedadnenings

Abstract

The research of Behaviors and Needs of High-potential Thai Tourists towards Dairy Farms
Management for Tourism is a mixed method research with an in-depth interview, semi-structured
interview. Data was analyzed with a content analysis method under Phenomenology. A
qualitative research program called NVivo was used to conduct a Data Triangulate Check on a
sample of 10 Thailand’s high-value tourists with personal income between 45,000 - 74,999 Baht
/ month. There is also a study of tourism decision making of Thailand’s high-value tourists by
analyzing the Logistic Regression Model. 400 purposive samplings were targeted with the use of
questionnaires. The researcher found that the results can be decoded into Nodes or 3 main
components with 11 sub-components reflecting behavior and needs of Thailand’s high-value
tourists towards management of dairy farming tourism including setting definitions of behavior
and needs related to behavior of Thailand’s high-value tourists through a pre-purchase stage , a
purchase stage and a post-purchase stage. Results showed that the needs of Thailand’s high-
value tourists were significantly caused by the needs of their friends, - offspring’s family and
themselves. As for the quantitative research, it was revealed that the researcher was able to
create a Logistic Regression forecast equation: ?(Travel Decision-Making) = 8.977 + 3.282 PRS +
6.967 PUS - 5.98 POS under the research’s hypothesis. The researcher was able to predict travel
decisions of Thailand's high-value tourists. When the Purchase Stage increased by 1 level, the
chances of making travel decisions to a dairy farm of Thailand’s high-value tourists would
increase by 201.115 times. As for the Pre-purchase Stage, 1-level increase equaled to 182.066
times the chances of making travel decisions to a dairy farm of Thailand’s high-value tourists.
Lastly, every 1 level decrease of Post-purchase Stage (Restrictions and/or Concerns) equaled a
182.066-time increase of the chances of making travel decisions to a dairy farm of Thailand’s

high-value tourists respectively.

Keywords : Dairy Farming Management, Dairy Farming Tourism, Customer Journey, Travel

Decision-Making, High-Value Tourists

Uni

nsunsszunvaslsefndelifalalsu (COVID-19) fiflansznudenisviondiss naead n.e.
2563 - 2564 Wlkanunisainisidumsissiiswhlaniinnsgavein waznaeidugsAanlasu
NANTENUDLINTULTY 88195UKTS (Adamiak, C., and Szyda, B., 2021). 11 Mssvurnveslsainlle
T¥alalsun aduenudemeliungramnssunisieaiiensswinasema uazgsiaiineadesdu
Juyar1nii 4 duduneaansansy (517 128 aruauum) 1wl a.a. 2020 wag a.A. 2021 (BBC, 2021)
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WuiatunsieaiisrvesUszmelng Mdtuldainlud we. 2562 Ssuuinveadisrsnisenibiu
ymatszmalnegadulseinisel S 39.92 dueu adeseld 1.91 Sndum Wesudy
seldvasaulvaiumsieniinnielulssme s1uau 172,74 Fuau-ass adremeldidngussmelne
1.08 A1UAUUIN ﬁﬂﬁﬁiwaiﬁifmmﬂmwiaqLﬁ?’imgqﬁa 2.99 A1URIUUM (Thairath newspaper,
2022) vurlul w.e. 2563 SinvioafiendnsidanUsemdlneifioas 3 Weunsnneulsafinide
la%JﬁIﬂiimizmmaeﬁ 6.7 & a¥1e5eld 332,000 Auum Tl aulnefiielulsymne
famas 087l 90.52 druau-nds ademeld 482,468 Euuwm vhlsdinelden 814,468 Sruum (nnm,
2565) aehalsfinnu nsznsmsvieaiivinasinn way mvesdisawslssmelng (mvn.) Tusediv
a¥ldnnisvienienlul wa. 2564 Senaduffineldman Tnefiuunliunsvionilend na. 2564
fiveadismnediiumadnlneUssana 1.2 duau anas 82% andneufisuiuinieadion 6.7
Aueu wavanasnimnaduiisdsintdaviidnveadiedisnidunad e 3 d1uau wio anas
<

55% Adisnelauseuna 8.5 viluauum Anlusglananasanniney 74% (H1edwsieianiunisal
wazwRUfEMNLATEENA dtinnuduaSIiamnaTuIaNa Az IUIngaN (Fen.), 2564)

fatinmaieafieusisussmalne () dwirigaamnssuvieadioedinglud we. 2565
Builui udnune V Shape (TAT, 2022) aafissuiaiuloviaidatssmasutnviondien mndlela
fanunsainnsunsszuinvedsaindoldalalsun aelussmaiiuunldufizanatogredaioy
Synaibetu dsvemadausemersdduddalunisndntiuasugiavesve Tasameluniams
viouflenlinduiniduniideluls seulsunevesneniguunimenadadumnaansvieaielned
2565 “wantaunsviondiedlvil” wie “Amazing Thailand, Amazing New Chapters” ﬁmauauamﬂ
ANUFeINSTDINYiadien (Prime Minister's Secretariat, 2021) uona1nuWIUleUIBT19ULEY 1S
WaIUN LLaza'flL?ﬁmmi‘viaﬂLﬁﬂ?LaWWzﬂﬁjuﬁﬂﬁaaLﬁEn (Tourism Market Segmentation) (Sara Dolnicar,
2008) Adaduusufuddglulovenisiiuneldvensamaannsiendies Tnaanzaniunisal
meldnsunssrumvedsainidelalalsu Avstmelvelilaunsadundoulevemsvoadiols
Jsfosufutvsrasidaulovielijatumsvonfisrnglulssmanauny Jsasnsoiuléan
Tasansiirufivawiioaduanundeiuuagnszdunisieaitsrnelulse e’ i fuflunsmy
ulguedauseng 120 u 1ile3095UN13i0aLE290955U8 WUU Step-by-Step neldnnsuuds
ans1snurluunaieniied auuInsn1s Amazing Thailand Safety and Health Administration : SHA
uay SHA Plus Lilenszdulsiinvionisryilnefarusivlalunmsnusunsifiunaiesiielurag

qg]maviaal,ﬁm (Ministry of Tourism and Sports, 2021)

oflsluduves Tourism Market Segmentation fiUszimelnesjafudusgisnn dawlngjiEen
ffud1 »iivieaitoadnenngs” (High Value Tourist) Tuilll Ao 4 nquiinvieadtsrumlnediddnsn iy
msldaneuianudnuaznsdsine Tneflvuinvesmann (Market Size) 081 13.63 &nuAu (TAT, 2018)
dmsunsuiinguinuuzanzn LN sasn@nine wui nqudnuasanisdvanan 4 ndy 39
Fnnmsldyadranuduussaunisaliitinieaiiensalnedaanislé$u (Optimal Experience
Effect) a1nn15vioaifieanieluuseina Ae (1) Happiness Blend (2) Live and Learn
(3.) Journey Up Close waz (4.) Everything Everywhere 3efiaanudeenislusdeuszaunisainis
yioufiedfiunndaiu dmiunisaiisnnudesnis (Create Demand) nsvisaiisanisluuszina
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uam]'1ﬂmiﬂizéjuﬂ'muéfaqmiﬁmmwiaaLﬁmLLéh mMsasaunawiondiealval (Create Supply) fidu
%qﬁmﬂ%’g TiAudAyiuiy (Elena Ageeva and Pantea Foroudi, 2019) Wiul@ainamugnssunis
U sUUsEnAnULATEEAA "Lé’vﬁ’wLﬁumsﬂ%’uLLmumiﬂgjg‘Uéfmmwgﬁammmawmmﬁﬂmx%’guuﬁLﬁa
Fuil 3 funau we. 2562 lunfeufumanumuuivnmaasusiauasdsauiudsuntadly SNV Coa
Tmisudunainnmsunsszuemadsafnideliialelsu Tasfinsunidenfanssudjsliasugia

o v o

drAgyiazdmalinianisiasuwlasweussyvuegraditedAny widugaduielinisudsudseme

o a

druasughaluiagian wa. 2564 - 2565 ianadugnded nluiusssu losanizduaiunay

WawIn1svisafieInanIngs (National Economic and Social Development Office, 2019) Tusgdu

[ '
=] =

Ui (Local) mudiunsduasy onsedu wasinmunendnvesnwasnsingdnnimiaig

M TN WumsiauinvgeTnludiusng q veununsns dioliiusensaeuudas
voenan Fensiaungununsns Waanuduuds wazanunsafianauieddty Fesduady ua
WAWIBIAAIINS ANNENNTe Tinvrvasngunuasnsliluusenaunisaiunisinuas (Ministry of
Agriculture and Cooperatives, 2021) Tnsmssimunaeldinszuiunside Mdatumnmduldlflunis
a5 1egUuuunsiesdien dmsumainuasuadaiussan laun AiFenduin insnsnadifedau ey
117w 18,850 eviUssina Sdnenmlumsndmiafi Suu 1,286,999 dusted vie Anduiiua
AU WU 3,570 dumedu (Office of Agricultural Economics, 2020) @unsaasnesselanisdsennuin
019 22,175,271,000 umsial wamen1sasasumIgiug Maasdlauumeluysemeiinsvensfiong
soifios aunszuatuanudosnisuilnaiianas dsmadouimaiusdudunainnit 600 fu/fu
(Thanasettakij Newspaper, 2020) AggnssuNISlALY uaznandugiuy @aduesa) In1sussyuinse
39771 (Daily News newspaper, 2020) iilafinrsanuuinivanuanseny tioan wazudladammiuy
Aududiomg 2 Yads loun (1) nswdmiuslavesaindnnensnsidodaun Wuraefiiiuunes
am%ﬂm‘wmmﬁmémié’fﬂ%mmﬁwﬁqumﬁmmuﬁﬁu Wag (2.) a01un1sainsunssEuInvedlsnfn
Felhfalalsun vie 1a3n-19 Adwansenuegraminsessuuiasusinvessemalunateduegig
JULSY SullnansenudenanuunIdygale sz uslaaduwilduannisuilnandndaiadetng
salfles iRAnTsTzaafvsmaAuLmdrsmelulsuna SuAnaniunsaiiiniumn fe mssutetum
Auaninumsnsfidedauuanas lRedgmiusfivdeldiismng Wuanunsaiiuufudu
defasanlaedauy {]zwwmmwmm;ﬁl,gm‘[ﬂum fenuadeedatunmansineasay q Snsgld
voununsnsiiasdauuty nnndaurfameluisuremueusifissegiaion Fadumelindnis
Aatyvinisnaneld uazinuasnse wsdslifinnmaunsalunisudssUusdudududiiionisdn
Fomneld SeilitiygmdsnanBeinnugusanniy

Frewmparng 9 uasiodunisundesanunseidnuasil foraiatuiuinmsnsgdedau
Tuowian {3dedddimuuunin eadaguuuunsvenfiondahimmsiaug Ju feiuudandn 3
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