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Abstract

This paper aims at to study the development of program for enhancing account
executives’ communication skills for effective negotiation in advertising agency. Which consists
of two steps: the 1™ step was the development of program for enhancing account executives’
communication skills for effective negotiation in advertising agency. Researcher integrated
research techniques by researching and synthesis the document, in addition applied the
conversation analysis in order to draft situation form and suitable conversation of account
executive. Next step, researcher developed the conversation by utilizing in-dept interview with
11 experts to select the suitable conversations. The experts comprised the communication
professionals, account director and stakeholders. Next, appraisal the suitable conversation
form by 5 professionals with 10C that had more than 0.50. It meant that the conversations
were effective and suitable for the researcher to analyze and draft the program for enhancing
account executives’ communication skills to effective negotiation in advertising agency.

The 2nd step was the implementation of program for enhancing account executives’
communication skills for effective negotiation in advertising agency. Researcher created the
detail of program for enhancing account executives’ communication skills to effective
negotiation in advertising agency, prepared the program kit, designed infographic of
communication skill to effective negotiation included assessment of communication
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knowledge, communication skills and assessment of reaction to program. Next, appraised the
program by 5 professionals in term of consistency of program by utilizing Fleiss’s Kappa that
got 0.64 It meant that the program were consistent with objective of study. In addition,
researcher applied the system theory to design and create detail of the program as well. The
detail are as follow. The 1%, Input is preparation of the concerned theories about human
resource development. The an, Process is the pattern definition of Development of Program
for Developing Account Executives’ Communication Skills to Effective Negotiation in Advertising
Agency. The 3rd, Output is the step that Acount Executive have the communication skills in
term of Oral skill, writing skill, listening skill and non-verbal skill and, the 4th, Qutcome is the
step that Account Executive able to apply and utilize effectively. In addition, they are the one

that full of Knowledge, Skills and ability as well.

Key Words: Development of Program for Enhancing, Communication Skills, Negotiation,

Competency
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nsAne laen1sduiieg1akuulanzas (Purposive  Sampling) Tngns@nwiidinasilunisAnden
= N a v o o o |

nsdinw Aoduusimimunulavanluwangunnumiuas Adainauaulavanuislssindlng
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