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Component and Pattern of Strategic Corporate Social
Responsibility: Hotel Business in Thailand
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ABSTRACT

This research aims 1) to study the component of strategic social responsibility and 2) to synthesize
the strategic corporate social responsibility models of hotel businesses in Thailand. This study is a
qualitative research wherein data were collected by in-depth interviews from managers who are
responsible for corporate social responsibility of 4 and 5 star rated hotels, from a total of 10 hotels,
as well as including data collected from secondary sources. The results show that; 1) the component
of strategic corporate social responsibility consist of the operating policies that focus on the long-term
goals, there is a link between business processes and the corporate social responsibility implementation
and that focus on the involvement of stakeholders groups 2) the pattern of strategic corporate social
responsibility of hotel businesses in Thailand can be divided into three areas as follow; economic
development perspective, social strengthening perspective and environmental friendly perspective. The

results of this research will be useful for apply in the field of strategic corporate social responsibility and

for further research in the future.

KEYWORDS: Strategic Corporate Social Responsibility, Hotel Business
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