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Abstract

The purpose of this study was to verify the effects of antecedent factors which are
organizational knowledge integration and perception of customer value toward the
consequence factors which are competitive efficiency, market opportunity and business
performance via the mediating role of service innovation capability including service innovation
idea, technology integration ability and business co-creation synergy while the business
environmental dynamism was an moderator. As a research tool, questionnaires were mailed

to the sample groups and the complete 185 of them were returned. The multiple regression
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analysis was used for analyzing data. The results of the study showed as followings : 1) service
innovation capability in terms of service innovation idea, technology integration ability and
business co-creation synergy positively affected competitive efficiency and market opportunity;
2) competitive efficiency and market opportunity positively affected the business performance;
3) business environmental dynamism negatively affected competitive efficiency, market
opportunity and business performance; 4) organizational knowledge integration and perception
of customer value positively affected service innovation capability. Therefore, boutique hotel
business manager should set management policy and practice based on value of service
innovation capability and building service innovation idea, technology integration ability and
business co-creation synergy to create market opportunity, competitive efficiency and business

performance to adapting organization for competitive advantage and achievernent.

Keywords: Service Innovation Capability, Performance, Business, Boutique Hotel Business
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ms1afl 1 asUArswagauun (Discrimination Power) Atwmitinesddszneu (Factor Loading) uae

ANLIWBNIUUBILUUdDUAM (Cronbach Alpha)

Auls Aamuidediu ANBIUNIDINUN Aniwinaadusznay
(Cronbach Alpha) (Discrimination Power) (Factor Loading)

maysaMsAa§Uadasdng (OKI) 0.822 0.507 - 0.839 0.827 -0.874
mssuinmuAvasgndn (PCV) 0.850 0.590 - 0.757 0.765 - 0.902
ANUENNIANUINNTTY

- WIAMLINNTIUNTUTANT (SI) 0870 0.584 - 0.867 0.836 - 0.908

- wanIansysanmmaalulal (A) 0.864 0.636 - 0.830 0.891 - 0.925

- MsrgumInileiuesgia (BCS) 0.875 0.619 - 0.781 0.862-0912
Uszdvsnmwnsutedy (CE) 0.885 0.627 - 0.797 0.808 - 0.884
Temamanisnaia (MO) 0.820 0.572-0.772 0.802 - 0.843
HamsAliunuvasgsha (BP) 0.904 0.528 -0918 0.786 - 0.923
#nmiandaandanalnniegana (BED) 0.874 0.702 - 0.900 0.804 - 0.847

= v

aaanlylunsiaszidaya

U

[

adanlilunsidefisuldldmsimasianduiusuuunga uasmsilasizinisannes

wuwygal ieneaaudvdnavestiadesin o lasamnsadeutuduuuaumslddall
Equation 1: CE = 301 + B1 Sll + B2 TIA + B3 BCS + €
Equation 2: MO = 302 + 34 SIl + 35 TIA + 36 BCS + €
Equation 3: BP = 303 + 37 CE + B8 MO + €
Equation 4: BED = 04 + (38 CE + 38 MO + 39 (CE*MO) + €
Equation 5: Sl = 305 + 310 OKI + 311 PCV + €
Equation 6: TIA = 06 + 312 OKI + R13 PCV + €
Equation 7: BCS = 307 + 314 OKI + 15 PCV + €
#5UNaNTIY
nan T lduusmsinauaiu 3 d nedumiiniauedoyaniluveiideya diuiaes
Hummieueteyarmidiniusvesiaudsidne uardiwiauiunaiueueiieiiunsmasou
G
Foyavnlvesilidoya wudh fuinsiineunuugeunugsialsusiynluussmalnediulng
SiSunuTein teandn 20 ties Andiudosas 30.81 se9adn A 21 - 40 %o Anludosay 25.41
way 81-100 vee AnTudeeay 18.38 szezatlunmsuszneufamsanlugiddunudig 5 - 10 U
Andutesas 50.27 sedaan Ao veunin 5 U Andiufevas 37.81 uag 11-15 U Anliuiesas 8.65
Frunuiuumssiduadniug) gendt 50 duum Aaliufesas 35.68 sesaun Ao tendn 10
Euum andudesas 25.95 way 11 - 20 d1uum Aedlu Sesay 20.54 dnlvgiiidnuauntingu
feunin 20 au Andudesas 45.41 se%a3n fe 20 - 30 Au AnduSosas 23.24 WagduIuiINNIT

50 A Andudesas 21.62 @nud
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Y

asnamsalvgieglunmewile Aniliusesas 37.30 sesamn Ao
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meld Andudesay 22.16 way menyiusen Anludesas 18.92 dnilvgiiingugnameanuedgsia

9 Y

b %

\Wungugndndu q Anduiesaz 46.49 sesaunde gnAarmelussing Anflufosaz 20.54 wag

U

nénauelsy Aadiuderar 18.92 uazuUszaumsallasuneianediulsausi vieRmuAIWAITUINTS

QnAnaaY
iy dalngliwelssuanidufesas 5135 wazeelasu Anlusons 48.65 Taosadadilasuda
MmjﬂumﬁaLﬁ'mﬁ’umsu‘%msﬁL?jaaﬁfima‘UIW&JL%U‘Lmﬁm%ﬂu%@hwa% saudenatadildzuann
Tnsmslnsuausyiaeieia W deyanslinneiandiiuduasmsiinsizionnosnygnuedd

1 s { A
WUSANG 9 AINTNT 2 WazeN3 1N 3

A5197 2 tanaAdUsE AN AndURUS Il (Correlations) NANEMIINLN

fauds OKI PCV Sil TIA BCS CE MO BP BED
M 4.09 4.45 a.15 4.01 392 3.89 a.17 4.06 387
SD 0.63 0.54 0.68 0.76 0.72 0.68 0.61 0.75 0.73
OKI
PCV 569%*
sll 528%* 600%*
TIA 457 605% T700%*
BCS 509* 553%* 673 660%*
CE 497 5a4x* 750%% 678% 663
MO 512%% 621%% 691% 619% 571 T69%
BP 492%% 415% 518%* 525%* 568** 695% 635%
BED 354%* 273% 261% 267* 376%* 236%* 150% 075

*P <0.05, *P<0.01

[

NI 2 uaadliiiunanisiinTgiaiei AANDERULIINTEIN LaAIAINENTUD

Doy

YeIFauUITANY WU 6\’1LLUséauiwzyjﬁmmé’mﬁuésw*jNéhl,m'sﬁlﬂﬂumﬁé’f&l IneanduUszdnd
andfuiudseinulsdassimnagsywing 0.075 - 0.700 Fflafesnd 0.80 (Cooper et al,
2006) udasliiiuILU e ifienuduiusues wenainil FAdelamansansmiuan VIF i
Aoy Multicollinearity wuan A1 VIF faudsdassegssning 1.081 - 3.097 Faentlonnd 10 Fathu
SuUssasyaalufianuduiusiu (Lee, Lee and Lee, 2000) @13n5ainanitasnzinisnaneguy
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A191991 3 MIAATRANLannBeLdanYyA (Multiple Regression Analysis)

fauusiu auufgumsHTe/daudsanu
CE MO BP BP sl TIA BCS

Sl 0464 0.458%%

TIA 0:215%* 0.220**

BCS 0209 0117

CE 0.695%*

MO 0:635%**

BED 0.075

MO*BED 0.638***

CE*BED 07179

oKl 0239 0.133* 0.306**
pCv 0.508%%  0.570%*  0.357%*
Adjusted R? 0.627 0.512 0.480 0.486 0.447 0.422 0.381

*pvalue<0.10, **p-value<0.05, **p-value<0.01

#5197 3 Wunadaszianuanneeidany gl (Multiple Regression Analysis) \ilonaday
g Faannsoesuelidaeluil
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Uszavisnmnsudeti (CE) waglonanamsnatn (MO) fikansenulauinaenansaiiieny
9935319 (BP) ($=0.695, p<0.01; Uay =0.635, p<0.01 AUEIGU) wardiadnuaNnsalunig
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aumagmﬁ 50 wag 5
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Tumsnennsaisesay 44.70, 42.20 Uag 38.10 MAEWUNANITIEWBUTUALUAF I 6N - 6
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