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Abstract

This paper provides an important of competitive advantage in the hotel industry
though hotel rating. This paper gives the reasons why the hotel industry in Thailand should
develop their competitive advantage, hotel rating systems, the benefit of hotel rating
information: when to use the hotel rating information to increase competitive advantage, and

the importance of hotel ratings with competitive advantage though academic research.

Keywords: Service Marketing, Hotel Rating, Competitive Advantage, Hotel Industry
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as19l 1: Tennamadswgna Wafimssamdaiududszanauasegivendoy (AEC)

AEC Compare to...
Population 580 million > | Europe Union
GDP size 1.5 trillion USD = South Korea

International Trade 1.6 trillion USD 6 times Thailand

I}

FDI 50 biltion USD ) = | 60% of China

International tourists 65 million persons ranked 2™ globally (next to France)

i

#311: The Siam Commercial Bank Economic Intelligence Centre (SCB, 2011, p. 4)
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