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Abstract

This research aims to study 1) the factors that influence online purchase intention
through e-commerce on social media platform and 2) a causal model in the online purchase
intention through e-commerce on social media platform. The study used a questionnaire
developed by reviewing the literature and testing the reliability using coefficient alpha. The
questionnaire was distributed to 230 samples who buy products and goods from social
commerce website. Then analysis the measurement model and structural equation modeling
before hypotheses testing by Partial Least Square Structural Equation Modeling (PLS-SEM) with
SmartPLS software.

The result showed that the most influential factor affecting online purchase
intention through e-commerce on social media platform is cognitive appraisal, followed by
affective appraisal, and trust in product recommendation, respectively. Learning from social
recommendations (DE=0.412, P<0.01) had a statically significant direct effects on cognitive
appraisal, followed by learning from rating and reviews (DE=0.333, P<0.01) and learning form
forums and communities (DE=0.153, P<0.05), respectively. And Learning from social
recommendations (DE=0.435, P<0.01) had a statically significant direct effects on affective
appraisal, followed by learning from rating and reviews (DE=0.210, P<0.05) and learning form
forums and communities (DE=0.209, P<0.01), respectively. Whereas learning from social
recommendations (DE=0.663, P<0.01) had a statically significant direct effects on trust in
product recommendation. Moreover, the cognitive appraisal (DE=0.346, P<0.01), affective
appraisal (DE=0.322, P<0.05), and trust in product recommendation (DE=0.241, P<0.01) had a

}
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statically significant direct effects on online purchase intention through e-commerce on social
media platform. Additionally, learning from social recommendations (IE=0.442, P<0.01), learning
from rating (IE=0.183, P<0.05), and reviews learning form forums and communities (IE=0.120,
P<0.05) had a statically significant indirect effects on online purchase intention through
e-commerce on social media platform. The structural equation model can explain the effect
to online purchase intention through e-commerce on social media platform at 68.40 percent
(R2:0.684, Rzadj:0.680). The results of this research are beneficial to online business
entrepreneurs through e-commerce on social media platform to increase purchase intention
through the cognitive appraisal, affective appraisal, and trust in product recommendation by
learning from social recommendations, learning from rating, and reviews learning form forums

and communities, respectively.

Keywords: Online Purchase Intention, E-Commerce on Social Media Platform, A Causal

Relationship
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wawuuUnd (Blome et al, 2014) $908ITIUIUYBINAUAIDEN Faldsnludesilsruauinn
(Peng & Lai, 2012) Ingmsaiassiilunaaunisiassained 2 guuuy Ao

1. M5AATIZAlILAANTTIN

1.1 msUszdiuauidesiuresinl slasnisiurnrtniinesdusznou (Indicator
Loadings) Tsarsiianannny 0.70 wazilduddnsadffisedu 0.05 (Hair et al, 2014)

1.2 MsUseiiuanudenndsiniglureaiinusdanald (Interal Consistency) lagn1s
fuInA AT esTuYeesRUTENaY (Composite Reliability: CR) Faasiiduinnin 0.70 (Hair et al,,
2014)

1.3 msUszifiuanuilsansadaniiou (Convergent Validity) lasn1sdiulniAinig
wUsUsulaasuesesRUssneuiiainld (Average Variance Extracted: AVE) Fapasiianagnatey 0.50
(Hair et al., 2014)

1 4 mMsUspdiuanniissmsadesauun (Discriminant Validity) tauansisauusluusay
Tunanisinannsatinesduszneuldangliaanisinuesiies fiansananmsndidesvosAinIny
LUsUsuadsvetesddsznauiiadnld aasilargendndanduiusseniniesddszney (Fomell &
Larcker, 1981)

2. MTAATITILAAHUNITIATIATS

2.1 MIAATBAAUANTINVDILLAR TnsmseuaniAduszaninisyiune (Coefficient
of Determination: RY) uasidusvansaugniesveamsiuneiviuud (R'ad) Famndiasiin,
0.25 uanvitaaiinanine ynildmneguszanas 0.50 wansirdiganimiiunan wazmniiadaus
0.75 Bl wanIrdinauniwga (Hair et al., 2014)

2.2 MmyTannaimsvihneanuuiugivesgiiuulduniaCross-Validated Redundancy;
Q %) Gamsfidnsnnningud (Hair et al,, 2014)

2.3 mylasginansznusenuusiugilun e (Effect Size 3o F) AuEUTLS
seiafaulsviiune (Predicton) uasiuusnauaues (Response) faadien £ 1nnn 0.02 Tuaauzdia
2 ynndtewiiu 0.02 nneds fuansynudeanuusiudilunmsvhungst dmnnd £ anndvde
Wiy 0.15 e fnansenudeanuusiudilunsiunetiunas wasvind £ aandwiewiiu

0.35 e fnansgnuneanuwiugilunsviunegs (Hair et al,, 2013)
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HANTIATIZRUAAN1TIN
fusiililumsiteinunmEnunasisminmnans Tneinsanldainddmiingiags
gilehgandn 0.70 9nesnsil 3 wuehtmiinszidng 0.708 - 0.932 wagAnuaNsBEUIBYBIUAAY
fulsiansananaanudeiuesiuusidesdidigandt 0.50 viennefeiud dsnd1iainsa
ssuneUsmngnisalldinnnindesas 50 nudriusyndriuinasidang lasaunsaeiunsldgee
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Reliability: CR) wuiudazesdusznauiiganininasid 0.70 fidnseming 0.838 - 0.930 wusie iy
nsUszliumunsudaniion (Average Variance Extracted: AVE) yoausazefUsznauiidein
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nUsEiiun AA2 0827  30.701*
prsualaugan  AA3 0825 29.030*  0.895 0.923 0.704
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AAS 0846 28.940%

CAl 0.863 43.398%

. CA2 0862  35810*
PP RHIR IR 0.872 0912 0.723
CA3 0865  34.165*

AsUsEEIUD g

(CA)
CAG 0.810 25.660%
nl3euiteya
, . FQl 0.829 25.631%
mﬂmimuﬂ'ﬁmg
3 FC2 0.708 9.747* 0.711 0.838 0.635
LLazrsddunun
FC3 0.847 43.627*
(FC)
nugdlalums  PIL 0889  48.682
Foaudeeulatl PI2 0.862 39.838* 0.834 0.900 0.751
(PI) PI3 0.848 29.587%
nMalseuideya

21NN1581UASHE RRIL 0.932 86.190%
0.848 0.930 0.868
ATBUULAZNIT RR2 0.931 83.113%
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nsisguideya
SR1 0.870 46.101%

SR2 0.772 20.345% 0.779 0.872 0.695
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audesily TR 0916  64.670%
Az TR2 0.896 55.078* 0.883 0.928 0.811

nanAna (TR) TR3 0.889 50.030%

nIEne * t-value > 2.58 (significance level = 19)
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