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Abstract

The purpose of this research was to study 1) To study the level of business
entrepreneurs efficiency restaurants in SamutPrakan. 2) To study the relationship between the
factors affecting the business operation of restaurant entrepreneurs in SamutPrakan province.
3) To generate the predictive equation among the factors affecting the efficiency of the
business operation of the restaurant entrepreneurs in SamutPrakan. The research sample was a
restaurant entrepreneurs. Samples of data were collected from 240 samples. The five-level
questionnaire was used to analyze data, including frequency, percentage, mean and standard
deviation, and stepwise multiple regression analysis.

The research found that

1. Business Performance of restaurant entrepreneurs in SamutPrakan, the overall
level is high. When considering in detail will find that performance of business operation of
restaurant entrepreneurs in SamutPrakan province. The highest average is, the Customer
Perspective followed by the Financial Perspective, the Internal Process Perspective, and the
Learning and Growth Perspective, respectively.

2. Factors for entrepreneurial orientation, there is a linear relationship with the
business performance of restaurant operators in SamutPrakarn province, 87.2 percent (R2 =
0.872). When considering each variable, it is found that there are 3 variables that affect the
efficiency of business operations of the restaurant operations in SamutPrakan province include
Proactiveness, Risk taking and Autonomy, respectively.

3. Factors for marketing orientation, there is a linear relationship with the business
performance of restaurant operators in SamutPrakan Province, 85 percent (R2 = 0.850). When
considering each variable, it is found that there are 2 variables that affect the efficiency of
business operations of the restaurant operations in SamutPrakan province include

'

respectively.
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