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Abstract
The main purposes of this study were to investigate 1) the effect of familiarity and

word of mouth on trust; 2) the effect of familiarity on perceived usefulness; 3) the effect of
word of mouth, technological utility, perceived usefulness and trust on intention to search;
and 4) the effect of familiarity, information technology availability, information support, trust
and intention to search on consumer purchase intention. The tool, which is questionnaire and
test the reliability by coefficient alpha. The questionnaire was distributed to 340 samples that
have experience in purchase goods or services through social commerce platform by
convenience sampling. Then analysis the measurement model and structural equation
modeling before hypotheses testing by Partial Least Square Structural Equation Modeling
(PLS-SEM) with SmartPLS software.

The results showed that familiarity was the most influential factor affecting positive
impact on trust, followed by word of mouth, respectively; 2) familiarity had positive impact on
perceived usefulness; 3) word of mouth was the most influential factor affecting positive
impact on intention to search, followed by trust, perceived usefulness and technological
utility, respectively; and 4) intention to search was the most influential factor affecting positive
impact on consumer purchase intention, followed by information support and familiarity,
respectively. While the trust and information technology availability did not affect the
consumer purchase intention. The structural equation model can explain the effect to consumer
purchase intention through social media platform at 54.50 percent (RZ:O.545, R’ adj=0.539).
The results of this research are beneficial to online business entrepreneur through social media
platform to increase consumer purchase intention through the intention to search by word of

mouth, trust perceived usefulness and technological utility, respectively.

Keywords: Technological Utility, Online Community Trust, Purchase Intention, Social Commerce

Platform
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ey msvenseUindetin Uselevdasldaosvenalulad mmumdaudumaliladansauma

msatuayududoyadnians aulinde nmsfuiiasslond enuddalumsumaun wagaa

aalalunsyeduiveduilan MNMINUNIUITIUNTTY annsatanadnseuinuddelanaselull
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Ha alndaduildodsadanndonuntslumsaumaud
H5 nsvendetindeunduiladefidsaduinsennusdalunsdumaudn
H6 Useloriaddaesveanalulafidutiedofideaduindemmuidatunisdumaud
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A13199 1 auNfgIunuieg (@e)

GEE LY 318821880
H9 analindafutedeidmadandennuidlalumsieduduesiusian
H10 mmé"umaLﬁuﬂaﬁaﬁddma@qmnm‘am’mG}gdiﬂiumﬁi%aﬁuﬁﬂﬁuaaﬁu‘%‘iﬂﬂ
rmSondumeliladasaumadutedeidmaduandonuidslunsdedud
e Yosruilan
ﬂwsaﬁuaquﬁwuﬁﬁamuaﬂdnamﬂuﬁﬁaﬁdwaL%amnm'ammé’i’jﬂﬂumsﬁaﬁuﬁwa&
e fuslan
Usgung

Usznsildlunsidensed fe gldusmsrhuuwanvefulalivaneudisy Wu Facebook
way Instagram Jusu Lagfiuszaumsallunsdeaudmieuinisulsemalne

QG LERE

nuATeEgfe i medeanignu uazmsinnsinaniSidedenuuitaenialaseein

(SEM) %qﬁé’wmumjmé’aaﬂwﬁlﬁumﬁLﬂiwﬁﬁﬂmm‘lﬁmﬂmiﬁmu@é’m3'm'wiwdwmhaﬁaaej’mmu

Y 1

W TARes YioRLUIHNEAIYBY Hair et al. (2010) ildnanirdwungudiedsivingauiy
ad
3

nsldadan1siinszinudaulsasiisiuauedielion 5-10 whvesdvlivia lunsAnuided

LUUAIUAIY 34 U8 aﬁ’wmumjmﬁqaa'ﬂaﬁﬁu@i’ﬁqmiﬁﬂismm 340 $19819 LAINIUITEVDY Boomsma

& Hoogland (2001) nd1131 “msiaszsilagld SEM msiinguénedradiuauminndy 200 au fiat

iJaonfLil i

=i = o A a v ) Wy, o 5]
ilganenazvwanidsinmsiiatymnsliussauiu (Non Convergence) la” gty g3983slngy

4

F10819 S0 340 fee audutusAmuall 1Edudeg sl uuazaINn

B

4 A o aw
wnsasiianldlun1sive
in3esileildlun1side fe wuuaeunwesulay Uszneudeyadianu 2 diu deil doudi 1
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Wugamannieafudeyaiiiluiferfugaeuuuuaeunia $1usu 5 dediniu dawd 2 Wuyadiann
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Faseluil 1) Yafeduanudune $1uau 3 dedanu 2) Yadedunrmieudumaluladansaume
$uau 3 Farhau 3) Tadedunsaduauuiudeyadnias S 3 dedans 4) Jadedunnudile
Tumsdumaud s1uau 2 fedonu 5) JadedunsiuiieUszlevd $1umm 5 dedrany 6) Jadadu
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MInaaauLATasla N tlun1sIaY
Ms3sufinsnadeutadle Inanadeuauzas (Pre-Test) aodiuudauaunuiTonu

NAUAI8E19 I 10 AY Weusadiufinnudnlauasanuievesiniuvdannuiud ssuuaauany
LLé’qﬁnmsmwaammmwma@quaaumml@ﬂﬁéﬁawwﬁwmu 3 yihu iefinnsaAUATIE
Hom wutmndeduiimdviimnusenndes (00 anndi 0.86 wazinsifudeyailonageuniny
mnzauledu (Pilot Test) Aunquéaetredn 30 au Tnevhmsinmeiaduszansdariues
Asouu1A (Cronbach’s alpha) Wnasiseusuiiawnnnit 07 Weuaniuuvaeuauiiienuderiu
Weawe (Hair et al, 2010) ?zfaﬁmisﬁummL‘T}aﬁumauwuaaumuﬂ”’mm WY 0.940 TN
USudssmadnads Lﬁdﬁuwaaummmamqm‘ffmqﬂismﬁﬂuENmiﬁmznLLaxﬁﬁaﬁgwmﬁﬁaQﬂﬁ

Anw neumstiudeyadseiungudied1sdiuau 340 Ay

AT 2 uanedLUsEAvssaTueInseuUIATEINGNTIARDILAENLAIBENS

[

ArduUszansaanivasasauuin

fianUs . =
nAUNAABY nqus0814
ANUALLAY (FMT) 0.908 0.936
anunsausumaluladansauwme (GFF) 0.904 0.948
msatuayusideyainas (FTS) 0.938 0.928
anudalalunmsfumaudi (Sp) 0.733 0.784
mssustalszleand (PU) 0.878 0912
Uszlevtlilsldanevoanalulad (TNGU) 0.730 0.835
Ail313la (T9) 0.927 0.941
nmsuenaeUngaun (WOM) 0.843 0.876
ausslalumsdeduduesiuilae (18P) 0.830 0.804
AAudadiuga 0.940 0.941
maiusausandeya

e msdiuterannnguiedaflivimsunanteslmdsanoudisuiii svaumsal

lun1sTaduaInsousN1TEIUNIITBINIIAINET7 Tnelduvuaeuninesuladlunisiivdeya
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939 dudealsuna WefnwiuSsuiisuaa uduiusisanvs (Causal Comparative
Design) WmﬁwmwﬁmL@aaumﬂmaa%’wﬁﬁ\mmﬁaaﬁqmmsa‘m (A Partial Least Square
Structural Equation Modeling) p8lUswnsu SmartPLS 3.0 (Ringle et al., 2015) %ﬂﬁmmﬁw&ju
yadumsteniuddasadannndt sufamnzfunHdeidnsiaunseumsidelnl 9 fionadh
LiifnquijinsenuideideUssdndsesiu (Lin et al, 2014) wagilmdavdudmiunisnszaisvesdeya
ldgaadunmsuanuawuulnd (Blome et al, 2014) muﬁﬁwmumam@jmé‘hashﬁalﬁ%ﬂuéfaaﬁ
$1uausnn (Peng & Lai, 2012) Tagmsliasssilumadunisiasiadnel 2 juuu Ao

1. NFIATIRLAANITIN
1.1 msuszdiuaniidetiuresiinuslaenisduinaniminesdlsgnay (Indicator

Loadings) FemasiiAnnnin 0.70 Lzl dymeadffiszdu 0.05 (Hair et al,, 2014)

1.2 msUsziiuanuaenndesnigluvadnlsdanald (Internal Consistency) 1n8n1s
Aumanderuvetesrusenau (Composite Reliability: CR) Faansiiauanndn 0.70 (Hair et al,
2014)

1.3 nsUseiiuanuiissnsadaniiou (Convergent Validity) lagn1sAiulnAIAIy
wsUsiuaisvesesdlssnaudianale (Average Variance Extracted: AVE) Femsilanagneifes 0.50
(Hair et al., 2014)

14 msuUsediunuiiesnsadssuun (Discriminant Validity) ieuansindaudstuusas
Tumansiaaninsadinesduszneuldiamelinanmsinesites f9sananmsInTiaesuasanI
wsUTundsvetesddsznauiiadald msiidgeanitaanduiiusszuiisesdusenou (Formell &
Larcker, 1981)

2. MTIATzlieadun1siageaig

2.1 MIBATIVAANNTIVEILLAR TnensAunedulssansnisvhune (Coefficient
of Determination: R') LLazﬂ'wé?mJ35?mémmgﬂﬁawaqmsﬁwm&Jﬁﬂi"mt,é’a (R*adj) Famndarsnia
0.25 uansilunaiinainine mndidnneguszanal 0.50 uaasiiinanmUinnans waznndiAdaud
0.75 Fuly uansiriinauniwgas (Hair et al., 2014)

2.2 n15¥narnaIn1siiutgauLiugivesguLuuLduni (Cross-Validated
Redundancy; QZ) %dﬂaiﬁmmnﬂﬁ’]ﬂuué (Hair et al., 2014)

2.3 MFRTETNansEnUseaLLtiuglunsYiung (Effect Size %39 £y pouduiud
seriadauUsviung (Predictor) uazdulsnauaues (Response) faaflen £ 1nnd1 0.02 Turnuzdian
£ annndmisewiiu 0.02 naneds fnansznuseauuiuglumsyues Svnndn f2 1nndmse
WU 0.15 Maneas Suanssnuseanusduglumsineliunas wagmnan £ ynndseminiu

0.35 mneds fnansenuaeanuiuglunsvinunegs (Hair et al, 2013)
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2.4 nMsIAsIEENENan19n e (Direct Effect) 8ndwan1edeu (Indirect Effect) uwaz

a

Svianasay (Total Effect) Tngnsduindulssansavana (Path Coefficient: B) Fsmasiarliaindy

[y

0.10 wazidudrAymeddAnszau 0.05

NAN133Y
dnuwazdszansAansvasngudaedig
govuuvasuaudiulugidumangs Andudesas 69.10 9av01g38Uing 21 - 25 U

amdugesay 7090 drulugduitniieu/indnw Aaduiesas 88.20 lunmsailselddesnin

1 & a v a E%4 s = a6 41 d’l a v a
10,000 Uwideiiey Aniudesas 55.90 wastuldunanesulydeaneudfniiietdedudvseuing
§1u2u 4-10 ASwedeu Amduiesas 51.10 auddu

HAN3AATIZALILAANTTIN
sudsifllumsifeiinunmiunasianihminygadauus lasfinsantdandhminiiagg

qgilAngendn 0.70 NATI 3 WUAIMEATENING 0.704 - 0.963 LATANNEINNTEBUILUDIUAAE
éfal,l,ﬂsﬁmmwmdwmwm%ﬁwaaﬁaLLﬂiﬁﬁaﬁﬁmgmdw 0.50 ¥3anun8fefnlIaInNaIaIuse
ssurusngnisalldnnndresas 50 wudidudsyndaiunasisndt Tneaunsnefunelagean
Yauaz 94.80 uareiungldnianoraz 78.40 lefinnsandrrnudeiiuresesdusznau (Composite
Reliability: CR) unusazesdusznauiidngsninnasifl 0.70 ferszwine 0.884 - 0.963 vauiiteai
nsUsziiuaMuasdanilou (Convergent  Validity) Tnen1sAansananuLUsusinadses
aarUsnaufianialé (Average Variance Extracted: AVE) YaauAavasiUsznoufidasiiunmet 0.50
Wuinilensyming 0.718 - 0.895 uandliiiuiisulslundasesdusznouiiannuduiusiunieluas

mmma‘%mag‘dqumﬁcﬂ‘luaaﬁﬂszﬂaummmuié’ﬁmﬁm‘mmﬁaﬁ 3

A15199 3 AtngauUs Arrnuideturesiauls A1ALLEIUYEIIAYTENOU LAZALATIT

Wiilau
. . Al t- ARy AAnadadiy ANALTIEATS
a9AUTENaY AUT 3, . 4 @ ‘ PR
14ULN Statistics W@l ¥DI9IAUTENAY Wanila
N Fmtl 0.943 79.359*%
ANUAULAY
Fmt2 0.940 55.291* 0.938 0.960 0.890
(Fmt)
Fmt3 0.947 99.898*
AMUNSDUAIU Gffl 0.903 52.591*
walulag Gff2 0.938 72.196*
0.948 0.963 0.866
AnsduLne Gff3 0.953 122.892%*
(Gff) Gffa 0.927 65.365%
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‘J 1 aO/ £ a 1 di‘ n‘J a 1 & Q‘} a
A1519% 3 Adaminals ANAULY I UYD RIS ﬂ?ﬂ?WNL‘UaﬂJuﬁU@ﬂﬂﬂﬁﬂiSﬂ@U BASAITUATILUY

Witlau (79)

P o AN - Ay fanudeiy  anuiiense
a3AUsEnau AU % . ) a4 P .
Ymiin Statistics Wiy Ysw@sAUsEnay LUMUBY
AMuAslaly
P lbp1 0.896 62.370*
N3eduAN
L lbp2 0.886 47.047*
Yaaguilan 0.802 0.884 0.718
Ibp3 0.753 13.308%
(Ibp)
nsatuayu Ifts1 0.922 T1555°
futeya Ifts2 0963  141.922* 0928 0.954 0.874
2912817 (Ifts) Ifts3 0.919 63.094*
Anudslalu Ispl 0007  53.735%
. 0.784 0.902 0.822
sAu (Isp) Isp2 0.907 44.266*
Pul 0.786 27.473*
o Pu2 0.908 76.278%
IV
. Pu3 0.899 66.641% 0.912 0.934 0.741
Uselovi (Pu)
Pud 0.895 58.923*
Pub 0.809 32.702%
Usgloau@sld  Tneul 0.879 35.217%
apgvaImAlY Tngu2 0.917 50.363* 0.836 0.902 0.754
4 (Tneuw) Tneu3 0.806 25:.027%
" Ts1 0.936 85.913%
anulingda
Ts) Ts2 0.960 134.407* 0.941 0.962 0.895
Ts
Ts3 0.942 91.286*
) Wom1 0.866 34,592*
A1sUBnaaUIn
Wom?2 0.917 54.140* 0.876 0.923 0.801

aauan (Wom)
Wom3 0.901 59.503*

wmgg * t-value >= 2.58 (szAunleaIng= 19) -
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A151971 4 FTInTideeiAnANLUTUTeAsUeIeIRUsEneuNann L

Correlation Matrix

29AUsENBU
FMT GFF  BP IFTS ISP PU TNGU TS WOM
AUAAY (FMT) 0.943
AamSeuunalulade 0.322  0.930
(GFF)
ausslalumsdedudna 0.452 0.229 0.847
(IBP)

msaduayududeya (FTS) 0374 0385 0418 0.935

anudalalunsfumaudi 0359 0.235 0699 0.398 0.907

(ISP)

msfudtaszlevd (PU) 0362 0277 0309 0317 0362 0.861

Uselowhdsldanss (TNGU) 0261 0.259 0336 0271 0338 0.547 0.869

aallinala (TS) 0.734 0300 0.456 0.498 0.448 0337 0.307 0.946
nmsuandeUinealin WOM) 0291 0.268 0466 0325 0.608 0406 059 0325 0.895

A5 4 ArsinfidereiiianuulsUuiedsvesesdussneuiiaialiganiia
SR UeIRsEnauaY 1 Wy ssfdseneumiuduinsiidsinildesvas AVE bt 0.943 Fags
AAranduRusraseAUsEnoUBUNTA1TEMINe 0.261 - 0.734 wazasAUsznauAIUNIouA Y
wnelulaBansaumaniiasinfiaesues AVE Wirfu 0.930 %agjﬁﬂfiwmamﬁuﬁué%&mﬁﬂwﬂau?ﬁuﬁﬁﬁh
Ssu91919 0.229 - 0.385 Wudy fariu Tumasinanisdanunsadaduuniazaunsadlulnsgilueg
aunsiaseadnele

Han1sAAszflaaagun1slasaaing
Tun1siasieilunaaunislaseadne azdosdinsnaaaun1ieIIUdUATINY

(Multicollinearity) yasasrUsznauyhuefizdadlifinuduiusfuesedadidedAynisaia lag
fsananAauAmuraIn1sEeuiu (Tolerance) AasilAngandt 0.20 wagdrdadunisvenesives
auUsUsIU (VIF) aasianennga 5.00 (Hair et al,, 2011) Fastefiansanansed 4 wuin esdusEnau
LB AT AL ALY SHELSUTENIN 0.524 — 1.000 wagAdadun1sugneiivesnullilsiu
s¥1ing 1.000 — 1,909 @eandasuinauaiinina vmwamm*iﬂmLmaammﬂﬂsaa%qzﬁm%’umﬁﬁaﬂ%

£
Y a

falindgmanzsmdussadouetesdlszneuniuanfanandlunsiei 5
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A19719% 5 mamﬁtmwﬁmaxi'amﬁumaL%awmaaaaﬁﬂigﬂaumauaﬂ

29AUTENOUYINUNY Tolerance VIF
ANNAUAE (FMT) 1.000 1.000
AnunSeumesmumalulagansaume (GFF) 0.819 1.220
nsatuayuiudeaias (FTS) 0.669 1.496
anusslalunisAumaudi (Sp) 0.760 1316
mssuteUseleni (PU) 0.662 1.510
Usglenldaldaeavaanalulad (TNGU) 0.524 1.909
Aulinala (T9) 0.843 1.186
msuanaelinsalin (WOM) 0.917 1.091
NNINARUANNRAFIU

mMsngevduLRgIudmiumsUsiiuiuuuillaseainadagds PLS-SEM axldmsnadey
nsiTeddmeadAveaniinasaienIzuIunIs Bootstrapping thuarldmsnadeuauufg it
n13UfLasaeeM4 (two-tailed) Tnedulszansilssdutodday 0.05 Ao p<0.05 way t-Statistics il
A teiniy 1.96 wansnAdulsandanswaasivayuamuigiuanuidelasannsaedul s
nauAMUALTUS gt

dlefiansandudseny fe anulinds wuih Mulsdaszanuduiasuagnisuendeuinge
Undanadeuandensilinda aghaiifodndy sl Sohliaivayuaufsiud 1 LavdLURgIUT 2
Fidannuansieszilumadunisiasains wud anuduiasuasnisuendelindeunsauiuesue
aunUsUnutesralinds () 1evas 55.30 waveddsvandanugniesesmsinneiiuiy
w& (R’ad)) Fewas 55.00 agluszdutunans

daunidlefiansandaudsany fe meiuitsslewd wui FudsBaszanuduinsdinalts
uinFensiuiteUszlevd edillvddny srath S latuayuaunRgud 3 Wil MnnanTed
Tuaaumslaseade wudn mnuduiageduieanuususiuvesntsivfiasslov (R l¢Fovas
13.10 LLazmﬁmﬂiz?{w‘émmgﬂﬁaaﬁuaamsﬁwmaﬁﬂ%mﬁu (R’adj) $ewaz 12.90 aq’luszﬁu@i’w

waziilofansanduusa fe audstalunisdumaudn wud fudsdaszanailinds
msuansaUndeun LLazmi%’Ui’ﬁaUsdwﬂﬁwaL%\amﬂeiammé?ﬂﬂumﬁumﬁuﬁw ag il Any
sradfy Fevilfauayuaundgiud 4 duuAgILi 5 uasauuAgIuil 7 Tuwaigiivsslovidsldassves
melulatlidmadaunnsearudilelunsdumand fafu Seilsifiecanigi 6 Waianuanis
Liaseilumaaunislaseadne wudr anulingda msuendedindelin Usslevidi@sldaesves
walulad LLaxmi%’uiﬁaﬂisiwﬂﬁmﬁ’ua%mam'}mmiﬂmwuaamm&y’ﬂaﬂmﬁﬁumauﬁw (R)
#508az 45.50 LLaxﬂ'wé’uﬂisﬁm‘émmgﬂﬁawmmsﬁmwﬁﬂ%"uLLé"s (R’ad)) $evay 44.90 aglusziu

Y1unang

Volume 12 Number 6 November — Decernber 2019 1

|

]
|



1 Humnanities, Scﬁal Sci;%ﬁces and artSA i g Veridian E-Journal, Silpakorn University

Volume 12 Mumber 6 November — Decernber 2019

ISSN 1906 - 3431

'
A

wannt Weinsandudsay fe anuadlalunsdedumassguilaa wud dudsodsy

v v 1

mméfﬂﬂumiﬁum?uﬁw maaﬁfumgumumamammﬁ LLaﬁﬂl’]ﬁ,Jé:uLﬂEJ damm%w’m(;iammﬁﬂﬂu

U

v
U @& = o

nsdedudvesfuilag edraiiduddey dol Johladuayuaunfigiud 8 duuRgIud 10 auuAgu
wavALLAgILA 12 Turnizfianalindaazanunfeumesumaluladasaumalidsa@uinse
anuddlslunsdedudestiusing dedu Fovilvfasauuigiud 9 LavauuAgIui 11 sisilannea
mmszilanaaunsiasaiie wudt anudalalunisfumdud msasduayudiudeyadings
anuduag anulindauasannumieumsdumaluladansaumnasuiusiuiganunlsdsues

@

] 1% a v 2\ 4 vy ! s £ v ° a o 1%
ﬂ']']iWNSLQIUﬂ']iﬂu‘WWﬁUﬂ'\ (R L@iaaax 54.50 wagAn Nﬂi%amﬁﬁ'ﬂl@ﬂ(ﬂ@\‘]‘U@Qﬂ'ﬁ‘WTﬂWﬁWUiULLﬁ?

2 N ¥ )
(R"adj) Sovaz 53.90 aglussAuuunans
MnranMAdeUaNLRg i1y aunseagUuraldfiasasiBeadauandunisin 7

M99 7 aguEansIAs B VS NaTeeAUTENDY LAYMINARDUALNATIY

- Coefficient p- HANT
HUUATIY Path S.D. t-Value
. (R) Value  vagay

H1 AmAuay —> Aulinga 0.699 0.037 18.805% 0.000%* atuguu
nisuendeyUindeyin > .

H2 - 0.121 0.041  2.990* 0.003**  #@UUHUY
abinaele
AMuAULAY > N15TU3As .

H3 . 0.362 0.049  7.340*  0.000%*  @uUUHUY
Uszlewd
aulingla > aruadla .

Ha 0.270 0.056  4.780*  0.000**  @UUFUY

Tunispumduan

n1svandeUinsadnn > y
H5 0.556 0.077  7.248*  0.000**  @uUUHUU

AnuaslalunsAumELAT

Uszloagiidaldaasaos
H6 wmalulad —>  arudslaly -0.144 0.072  2.012%  0.045%**

AFAUMIAUAN

mssustadsslend > A

H7 . o 0124 0054 2298 0022 aiuguu
aatalunsmumaum
AuAslalunsAumaum
H8 > anuaslalunisiedua 0587 0.056 10.55¢* 0.000** avuguu
YoeruILanA
anulingds — anuadla lad
H9 B o wa 0021 0078 0270 0787
TunsdeduAesduilag atduguy
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a9l 7 agunanTiaTgvidrswaresesdusEnou LaznIVndUANNAFIY (79)

- Coefficient p- HANT
AUUAFIY Path S.D. t-Value
“ (R) Value  nagau

Amfuay —> aruadlaly
H10 0.218 0.069  3.152*%  0.002** @uuguu

nsgeduAveduIlaa

AunTeudrunalulad

y 1l
Hi1  ansauwd —> auadlaly 0018 0048 0382 0.703
¥ n oy oy auuguu
nsgedufvesiuilag
QREGIN IR IgPRRE
H12  -> anuddlalunisdeduar  0.120 0052 2312% 0.021%* atuguu

Yosrulag
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