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Abstract
This research aims to study the factors that influence consumer attitudes and purchasing

intentions of cross-border online shopping in Thailand and a causal model of consumer attitudes
and purchasing intentions of cross-border online shopping in Thailand. The samples are 210 cross-
border e-commerce online shopping website users. The research instrument was a questionnaire.
The Structural equation model analysis by Partial Least Squares technique.

The results found that most of the respondents are female, less than 20 years old. The
education is bachelor degree. Have experience in ordering products online from foreign sellers. And
using Lazada platforms for cross-border e-commerce online shopping. And found that the most
influential factor affecting consumer attitude towards cross-border online shopping is trust and the
most influential factor affecting purchasing intentions of cross-border online shopping are
consumer attitude towards cross-border online shopping. Which the trust directly affected
consumer attitude towards cross-border online shopping and indirectly influenced purchasing
intentions of cross-border online shopping. Whereas, the consumer attitude towards cross-border
online shopping and law protection directly affected purchasing intentions of cross-border online
shopping. And found that the e-payment system, law protection, logistics system and product and
sale policy did not directly affect the consumer attitude towards cross-border online shopping. In
addition, the e-payment system, logistics system, product and sale policy and trust did not directly
and indirectly affect the purchasing intentions of cross-border online shopping. The structural
equation model can explain purchasing intentions of cross-border online shopping at 38.70 percent
(R2 = 38.70, Rzadj = 37.00). The results of this research are beneficial to online business
entrepreneur through e-commerce website to increase the purchasing intentions of cross-border

online shopping through the consumer attitude by trust.
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Iriududuieuinmati

IMMEUTIWISTANTIURIAGT dunsnagUnTeuwnAnmsidedinmil 1 wavauuAgy

ANTIVYAIAITNN 1 U
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M15197 1 dusRgIuulLe (fe)

dalyfgau FAEGHGEL)

sruunguInensiuasesuslaaiinnuduiusnnsadauiniuinueivesfuslnase

" msteaumesuladiundivddidnnseiindseninsUssme
isuungwmamsss’jmian’U%Imﬁmmﬁuﬁuémam‘aL%quaﬂﬁumwmﬂunﬁ%a
e aumesulatiumdivddidnnselndsznirwszmeavesiuilan
wleureiigafuaudwaznisdadmireiianuduiusniensadauiniuiinuafives
" Q‘U%T,nﬂeiams%a?iuﬁﬂaaulaﬁshuwz:ﬁ‘zjsjﬁLﬁﬂwiaﬁﬂéisijﬂiwm
Ulenengafuauiuarmstasmiefiauduiudninsadauaniuanudilalums
H8 L a v PR A §a d a ¢ ! Y a
Foaumeaulatiiumdyddidnnielndssninszmavesiuilan
asindafiruduiuimensadaanfuiruaivesguilnadenstedudeeula
" thumdlvddidnnsedndsewiraseine
aibindadienudiiuinninsadaniuanuddalunisdedudesulatiumidud
o didnnselindszuinslssmavesuilan
FraunavasguilaadenisdedudesuladiumduddidnnseindssuircUssmeail
H11 auduiusnnsadniuanuadalunsdedudeeuladiumdvddidnnseind
seninUssnaveauilan
PhRRL

v oy ]
o yvaa

= a v a a v a a & e ::4” a v

nsinwiteaseilifunmsidedelsinn Ussving fe guivssaunisallunsdeduan
saulavehuduladnidiugsidnnsaiindszninalsewmeiu Alibaba.com, ASOS, JD.com (JingDong),
Lazada Waz Taobao tHudu Imaﬁmaunq'uéhaEhnﬁl‘ﬂumﬁmiwﬁﬁmam'l,éfmﬂmsﬁmu@ﬁmwdau
sevinaniieiegeausuumniine susesiwlinugnsves Hair et al. (2010) Alananian
° Y ' A Ao ' b ' o ad v ~ av &
Fununguiiegnfiingay arsiduiuedietes 5 - 10 WYRNYIAIN Tun1s@nw1ideil
wuugeugsiiduiudadany 21 dadatu Suiungusitegnatui Jaaasil 210 M08 wazwIY
Tuednlduugihdnunguiedimnsaudmiunmsusadulunadlasaineedd PLS-SEM Ae
§1UUTEWIN 100 - 200 #8874 (Ringle et al., 2009; Hair et al. 2013; Sarstedt et al., 2014) siatiu

a ) o [

v 1 ) 1 1 é ! a 1 o 3 (I! A 9 v Y 1 ) 1 1
a%m‘lﬂmqumamﬂummw 210 917898719 AU UTUIIAAINUAL) imﬁmiqumammumw

e

(Simple Random Sampling)
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A4 A A < 9] & ' < & °
wiasilefldlumafusiusindeya fe wuudeunu udseenilu 2 aau Ae 1) YAADTL
a ) & v ° Yy o ° A Y v A
\enfudeyavillvesdmeunuuaauaiy S1udu 6 Ted1anu uaz2) gamaneaiuladoiliavgues
wauedvesuslnauazanuidlslunsdedudeaulathumdeddinuseiindsewhalszmadiuay
21 Hadanu Inednuazvesraniiunasaulssanaa 5 ssau awdAsaana (Likert Scale)
° %) ' Y awv A
smafudeyaludinfiounnsen 2562 e quaius 2562 maideiimnaasuinsesile
TnovadeuAIwINzEY (Pre-Test) vaauuuasunuuifeiiunguinedne 91umu 10 au Liteysziilu
fsmnudlaazanuiievesniu insnneaeuguaweetuuasunailaglifidesygia
| A4 a a & ' Y o Y A oA ) |
3 vy Wefinrsananunsadailen wudr yndemawluiirsriinnuasandss (1I0C) 11 0.86
& o e v P2 d v . ) @ 1A °
Pntwhmsfvdeyaienadeuaumnsauioiu (Pilot Test) Aunquaiegwen 30 AU Taevins
a U L = A‘U 1 v L A 1 1 A
Anserindulsyavssanivesasauuia (Cronbach’s alpha) ldnasigensunA1iInna 0.7 Liveland
AuuUdsUa A esfuliaawe (Hair et al, 2010) HaINAITAATIZA WU ANTEAUAIY
1 ns' A U 5 L 1 (:3 t': A o [ = 1 A:’ll
Unidedavasduusluluudaunia Haua 5 fnUsirunagidumfidivun feeavideasieluil
FuUsszuunstssRumadidnuseiing Wi 0.801 fudsssuunmsvussdud Wity 0.795 Auus
ssuunguinemiduasesiuilaa wiriu 0.702 fudnulsnisiieafududuazaisdadimie Wi
0.824 duusanulinga wihdu 0.766 ﬁaLLﬂiﬁﬂuﬂamaaQ’ﬁImdami%aauﬁwaaulaﬁchuwwzﬁ%é
5.8 nnsetndseninaUssmaAmafu 0.936 wazdwusaunslalunistedudesuladiiuwidyd
a a a s 1 Vo [ n’; [y o a 5 1 a i
udnnseiindszwinsUsumavasiuilan Wiy 0.936 TMIN1sUSUUFANINBNAT NBUNSINUYBYA
= s 1 £y 1 o a v QIJ YV aa a ¥ 1 1 ¥ 1 AJ
s3afunguietiesiua 210 au malnrevideyamluldaindmeaum oun Aferay ARk Lay
ANTBININTFIU dumslanzianuduiusideeumaieiuuvaunisddasainldivaia Partial

Least Square

NaN15398

Ya o

fivevernavenansideidu 2 dwu druusnifiutoyailuresineuuuuaauny douil 2
Humansiemeianuduiufdaaiadeiuuuaumsddasain lasiisgasiden il
1. naminseiteyaialy wuin frevuuuaeunmdilng)duwands Anduiosas
77.90 dwlvaiilongiiesndn 20 U Anluesas 76.60 TunwsdinsAnelusedudiuges Andu
Souay 83.60 Tiszaumsallunisdsdoduesulatdandusvesdiszina Aaduiesay 61.20 ua
ealduinsumannasmes Lazada lumsdedudosulavinniign Andiudesaz 83.60 auddi
2. nansiATziaIATUSL e Mefuuuannadalassaiig
2.1 Assessment of measurement model
nMTATgraLdesuresauaenadainislu (Intemal Consistency Reliability)
wuin fuususlayndaiidl Composite Reliability 58wdn9 0.853 - 0.942 Faunndn 0.70 wazdie
Cronbach’s Alpha 58w 0.755 - 0.907 &s1nAdn 0.70 %’aaqﬂlﬁ'ﬁﬂms"s“m@fal,l,ﬂil,l,mﬁwm‘tuﬁaLLUU
fiauddede (Hair, et al, 2013) mylameanuasadeaenadas (Convergent Validity) Wy
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fauUswelayndadeal AVE 581319 0.591 - 0.843 Faunnnit 050 Feaguldhianunsadedenndos
wijéhLLﬂiﬁaanﬁﬁqﬁmﬁaLLﬂsLLmLﬁmﬁ’u‘lunﬂéhLLUSLLNW@WY@LLUU (Hair, et al, 2013) @un1g
Aarsirnidedevesiaulsdang (indicator Reliability) wudn daudsdanaynda fidn i
sewine 0728 - 0943 Fawnndn 0.70 %’qaa;ﬂ‘l,é"hé’aLLUiﬁ’&mmﬁy'wm‘Luﬁaquﬁmmmﬁiaﬁa

(Hair, et al., 2013) Fauandlunsnad 2

A a a
N19190 2 HanTIATIEAlIean15in

, TEAU
Latent A Cronbach 2
. Indicators ¥ o t-stat CR AVE VIF R A1
Variable Wnun ’s Alpha . G
U
firuaRved ATT1 0.908  47.079*
guilnasionns ATT2 0933  84.599**
dodum 0.878 0925 0804 2893  0.231* i
gaulaty ATT3 0847  27.767**
(ATT)
anusalalu CBPI1 0922  59.165%
nMstodud CBPI2 0.943  88.884**
aaulateiu 0.907 0942 0843 3296  0.387* #i
wadlvd= CBPI3 0.889  41.746**
(CBPI)
SEUUMSEITE EPS1 0.877 15.686**
FumaBiane . — 0.759 0.892  0.805  1.597 .
(EPS) ' ’
SEUUNGMNY LAW1 0.814  18.390*
NIALATOY LAW2 0918  52.212% 0.838 0.903 0757 2427 .
guilam (LAW) LAW3 0.876  32.858*
LGT1 0.767 9.789%*
JEUUNNTVUES
2 (LG LGT2 0.867 25811 0.755 0.860 0673 1633 -
dunn
LGT3 0.823  15.330**
ulguly SAL1 0.797 6.801%*
Aeniududn SAL2 0774 5.660%* T vass oso1 1502
0. 853 i . -
wasn13dn SAL3 0.775 5.460%*
e (SAL) SAL4 0.728 5.845%*
- TRT1 0.864  26.505%*
anulinga
) TRT2 0902  48936** 0.855 0912 0755 2172 -
T
TRT3 0.874  38947*

W eng): * t-value =1.96 (significance level=5%) ** t-value >2.58 (significance level=1%)
wneg: 2. *A R >= 0.25 Ao sedus, *>= 0.50 Ao szAuiuna, ¥*>= 075 Ao s¥AVg (Hair,
etal, 2013)

t

2598



Humanities, Social Sciences and arts 1 Veridian E-Journal, Silpakorn University

. Volume 12 Number 6 November — December 2019 1 ISSN 1906 - 3431

a ] A ' o ¢ ad o vy
A1571971 3 AsnTidesvesAAuLUTUIURALYBIRIAUTENBUNENA LA

Correlation Matrix
ATT CBPI EPS LAW LGT SAL TRT

29AUsEnau

virmuafvasulaa (ATT)  0.897

anudslalunsaeduan=

0.555 0.918
(CBPI)
SEUUNTE52RUN9BLEN Y

0.208 0.152  0.897
(EPS)

SEUUNYVUIENITANATEL

0.259 0390 0355 p.870
(LAW)
$UUNSYUEIAUAT (LGT) 0201 0272 0424 0381 0.820
wleunenneafudud
(SAL)

aulisla (TRT) 0454 0323 0.199 0503 0143 0229 0.880

0.198 0.198 0438 0308 049  0.769

wangig: Aaayl Main diagonal fie VAVE

d‘ J dl 1 d’ s dl v v 1 U
1NN 3 ﬂ']'i’]ﬂVlﬁE]\‘i‘UE]\‘iﬂ’\ﬂ’ﬂiJLL‘L]i‘LJiQULQaﬂ‘Uad@ﬂﬂUigﬂaUV\ﬁﬂﬂLﬂijﬂﬂ’]’?ﬂ’]

a v

U L s dl 1 LY a Y ooal 1 ¥ € 1 a
audusiuedUszneudy 4 1y esdUsznauinunivesiusinasenistedudiesulatiumdyd

s ' = '

3idnnsalindssuinalsune (ATT) Tensinilases AVE wihiu 0.897 Fegendndranduiusues
oafUsEnauALisiansening 0.198 - 0.555 uazesdussnaumuasislumsdedudesulatiumded
SidnnsedndsewincUszmevesduslan (CBP) fersnildesves AVE wirfu 0.918 Fagandndn
anduiucesesiUsznauauifiANsEning 0.152 - 0.390 Wudu dudu laadindndeinnunsads
Suunuazansat luimnsilieaaunisiassadnale

2.2 Assessment of structural model

lun1sasigiluinaannislaseaine 93deafin1IMaaaun1IEIINEUASTINY
(Multicollinearity) vaseiusznauviunefiazdedhifinudiusiuesediidaddiyneada Tngen
HadunsvenefesanuuusUsau (VIF) aasiidreindt 5.00 (Hair et al, 2013) Faileforsanansad
2 wud asAUsEnauYneiiantadenisuenesivetannuulsUsIuTENIng 1,542 — 3.296 denndedny
nausiivue mineaari Buaadunslassaddmiunmsifoafaililidadagmanizandunsads

L3 g A
wmaqamﬂsznaumauanmLLam\ﬂumi'Nw 2

2394



Veridian E-Journal, Silpakorn University Humnanities, Social Sciences and arts |

ISSN 1906 - 3431 Volume 12 Number 6 November — December 2019 i

o ' v s A
#19719% 4 A1 Path Coefficient lagnan1InagaudaNngIy

a Path
anungIu , t-stat  p-Value R
Coefficient
sruumMItssRumedianvselind —> viruafives -
Y oa 1 4” a ¥ €1 a s UQLaﬁ
fuslansenisdeduesulariruwidivd 0.079 1.006 0315 -
N anufgIuH1
didnnselindsgninsssine
sruunNstsEiumedidnnsednd —> anuddlalu .
Y a v €1 a ca & a ¢ ! UQLaﬁ
nsdedumesuladiuwmadiyddiannseiindssning -0.090 1.341 0.181 N
Y auuRgIuH2
Ussinavesguilan
sruunsvudadu > ruafveduilnadaniste Ufjues
L S 0.109 1.567 0.118 -
dudeaulatiuniduddidnnsatindsswinsUsuina auuRgIUH3
sruunsvudsdui —> anuadlalunsyedum P
€1 a a a s 1 QLaﬁ
saulathumduddidnnsedndszuitcszwmeaves 0.108 1.753 0.080 -
Y - auuRgIuHd
Huilnm
syuungunen1sduaseuilnadl —> virunfive J3
v oal ! ﬂv a v s a s QLaﬁ
fuslansienistedudesularruwialud -0.037 0.485 0.628 N
N auuRgIuH5s
diannsallndssninalseine
ssuunguanensAuasesduilaa > anuadlalunis .
du a v L] a a a [ 1 ﬂauiu
Fodumosularthumdvddidnvsefindseving 0.268 3.608*  0.000% R
Y auuigu H6
Uszinavaguslag
wleunaiigiuduiuaznisdndnniig —-> siduad 7
vV oal 1 4" a v 1 a s QLaﬁ
vasffuslandenistedudesulatinmwndled 0.020 0.224 0.823 -
. ANURFIUHT
Sannselindszninalssing
A a v a o 1 Q‘:’
wlgugingfuduiuazmsdadnhe —> anuadla 5
&ﬁy a v Y 1 a fa a s aLaﬁ
Tunsdedudesuladinumdluddidnnseilind 0.012 0.153 0.879 -
‘ Y - auuRguHg
syneUssmeaveduilag
anailinda —> runiivesuilnadenisdedud gouiu
A 0.436 5356 0.000* )
gaulabhumdyddibnvseindseninassing auufgiu HO
arulinda —> anudddalunistedudnesulatiiy Ufjers
RN . -0.038 0.385 0.701 A
walvddiannselindszninsszinavaguilan anufgIuH10
ruadvesiuslnasionisdeduiesulaiiuwidivd
sudnnseindssnirsUszma—> anuddlaluniste gousu
L 0.498 6.890*  0.000* )
aumeauladiumduddidnnsefindssnisseina anufigu H11
Yajuilam

wenug: 1. * t-value 21.96 (significance level=5%),** t-value >2.58 (significance level=1%)
2. *p < 0.001, **p <0.05
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9 a £ v

MsAsIEiFuUSEANSIAUN (Path  Coefficient)  #u71 HAMUAURUSIAIUINNIIATY

Fiuddameddn 0.01 $1u7u 3 ¥ FemansadevaRgIy wansamn197l 4
nansiiesgiaunislasaiiaarAdvnasi wud wauafivesduslaadenisdedudi
saulathundagidnmseiindseniausanaiiavanasauseanuddalumsdedudesulati
wdvdddnnselindszwissmavesiuilnaunniian (Bvswasau 0.498) Tesasunda suungwing
nMIAuATeIgUIlan fsvswasudenruaslalunistedudesuladiuwdudtidnnseiindsswing
Usewa (BviEwasiu 0.268) muansu fssduiiedrdamnsada 0.001 Tnsanulindaduiissdade
eniiisvEwasusevruaivesiuslnadenstedudesulatdiumduddidamseiindsznireUssine
(Bviswasan 0.436) fisesutiuddaywieada 0.001 sauandlunsed 5 wagnwd 2
milaszianuwiudilunsnensal (Coefficient of Determination (RY) wudh fauuud
amaugilumanensainnusdslumstedudoaulatimduddidinnselindsywiessimavos

@

fuslan (R =0387) lusediudn wazauuiughlumsneinsed Aunfvasfuslnadenistodudi
saulatshumndudsdavsetindseninszmea | = 0.231) luszaus (Hair, et al,, 2013) dauansly
P13 2

dumsianeinnuduiudsnmsneinsel (Predictive Relevance () Wle¥asimsiung
Anuulug1reaUkuULEUNIe wudt szuuntstissiuniedidnnsednd ssuunisyudeduan
szuunguinensfuasesiuilae wlsuisiierfuiufuaznisdadining vazaulineds

a £

a v a € @ CY ' 1 &l a v L 1 =Y a =Y
fanuduusidanisnensalfuiauaiveduslnasenisdedudesulatiiumdeddidnnselng

U
]

senriaUssmalussiuuiunans TuraefissuumsthszRunedidnnsedngd szuunsvudedud ssuy
agmnenisduasasguilaa uleveierivduduaznisdndinite analindas uasirunives
fusTnademstoduiesulatriumdvddidnnseindsswhessmeaiinuduiusidainswensali
anusalslumstedumesulatinumduddidnmselindsswitszimavesduilan Tussdudunans
anadIRU (Hair, et al, 2013) wagn15inzinansenuseauwiugtun1swensal (Effect Size )
elianeinansznudeaumiuglunm i ueanuduiusssndnsdanusvinung (Predictor) wazen
wsnevauas (Response) wuin armilindaiinansynuseanuwiudilunisweinsalinuaiives

v A a v I3

BudlnananisteaudiesulatiunduddidnnsetindseninaUsemaluszduuiunas wasiAuaRves

[

v

€

af <

fuslnanenistedusesuladhumaagsidnnsetindseninlsemainansenuaeanuwiugilunis

&

wennsainnudslalunisdedudesuladimdvddidnnseiindsewisussmavasuilan lusydu
Unans lusassdissuungunenisduasesgfuslaniinansynuseruusiugiluniswensalanudisle
lunrstedudeeulatiiunidudsidnnsefindseninwssinavaauilaa lussdudn (Hair, et al,

2013) srauanslumsafl 6
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a a a a I a a
A151971 5 Bvswan19mss (Direct Effect) anSwan19esu (Indirect Effect) wazdnawasiu (Total Effect)

YpIRUIoETY
INSwa Independent Variable
Dependent Variable
(Effect) ATT EPS LAW LGT SAL TRT
| - 0.436
e w . M 0079 0.109  0.020
viruafvasiuslnadens@edun ‘ 0.037 *
soulatiumduddidnnsetind  medeu
senIgUsene (ATT) -
PRI | 0.079 0.109 0.020 0.436
| 0.037
0.498 - 0.268 -
NIIH 0.108 0.012
» P * 0090 % 0.038
AuRalluNsTeAuAMaaulatN1y
. L ., ! - 0.217
wmavddannsatndseninalseind  edeu 0.040 0.054 0.010
. 0018 *
va3uslna (CBPI)
0.498 -
37 0.250 0.162 0.022 0.179

0.051

sngng: 1. *ibaAmadansesy 0.001

2. EPS wangids szuun st sziiunesiannseing, LAW winei seuung)snensgunses
guslne, LGT g

syUUMSIUAANR), SAL wanede ulevigiieaiuaumuaznsiadinite, TRT wigis
Aulile

AN5199 6 A Effect Size (F) wag Predictive Relevance (qz)

viauaRvesdiuslnarenisYedudn auddlalunisdedudeaulaiiu
Endogenous Bro o e - ¢ & s d o ,
- saulatuwidivddiannsaling wigluddiannselindszninelsema
529U sBmA(ATT) vasg{ulna (CBPI)
Exogenous Path 2 Path f2 2
latent coefficients E coefficients 9
ATT - - - 0.498 0.310 0.294
EPS 0.079 - 0.167 -0.090 - 0.294
LAW -0.037 - 0.167 0.268 0.073 0.294
LGT 0.109 - 0.167 0.108 - 0.294
SAL 0.020 - 0.167 0.012 - 0.294
TRT 0.436 0.181 0.167 -0.038 - 0.294

wngig: 1. A 20.02 TuansenuseAva), 20.15 duanssnussAuUuNg 9, 20.35 duanseny
s¥AUg9 (Hair, et al., 2013)
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] 2 v o & v 9 = v o & @ ]
2. A1q 2002 dprmauiussedus), 20.15 dmmdiesgauuinan, 2035 i
AIMAAIE TEAUGN (Hair, et al,, 2013)
= o a a & a ¢ = ¥
3, EPS wineie 52uun15ssSunediannsetng, LAW mngiN sguunguingnIiniaed
§usTna, LGT mneda ssuumsyudedue, SAL mneda ulewieieanudueuaznsdadmie, TRT
weie Aaruldale

/’//
d FTUUMITITERUN - v e o
5 & vsofind g vgd AN anAnsAY 0.05
> SR // “eynuiis dudiynaianizay 0.001
\J -‘.‘

( szuumsvudsdudn e mnvid® ., \
N / vinuadensdedufoaulavin
v _ wdvddidnmiaiindszmindisma ,,)

_,_—/

0.498**(6.890)

Sk
o of% .

. 4 ; . . T
wlouwiiivarududuas ~ anumalalumsiedudaaulmiiu

(

i P ,( msdadnsedndszwiasmmey )
..---;‘\g‘im’l/ B e
0389
,r//h £ g™
(. anulinsla ) -----
=] - . }
AW 2 BN TIATIBRFIMUUENNTIATIATN
anUsena

o A W a v a ] ¥ & v ¢ P a '
Jadeiidamanermunnvesguilnasonisdeduiesulatimdeddidnnseiindszwing

| P y v YY) I Aa a Y a [P ' Y a v
Usunsnnitgn fe Analinds Taedededindnildvinamenssievirunfivesiuilansenstedum
svlaviumdudaiinnsetindseninsUsena uazdaildninanedondeniuaslalunisdedun
soulathumdeeddnnseiindsewhassmalnsdsihwiirunfvesgusinasenistedudesulatiu
maudsdnvseiindseninassve aanndeatunsAnuved Li et al. (2007) wag Kang & Kim (2013)
= ' Y [P a v v & a YY) a A a v v e < ¢
Feaguin mml’:’m‘l,a‘umnguﬂmmmwauwuﬁmeﬂnu‘ﬂﬂumﬂ,umisnaaumaaulaumunulsm
mdvesdnnsetindseninaseme uay Jarvenpaa et al. (2000) wui anulbindafianuduiusiv
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