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Upgrading the Value Chain of Local Experience Tourism

A case study of prototype route of Sukhothai province*

dlufind usnadifing (Sabaithip Mongkolnimitr)”
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WauNQw @ANAAR (Panakrit Udomkitti)***

Abstract

The research aims to firstly, study on upgrading the value chain of local experience
tourism in prototype route of Sukhothai province. Secondly, Providing the guidelines of
upgrading the value chain of local experience tourism. Participatory research methods and
qualitative research methodology was employed in this research. Prototype route was
selected. Purposive Sampling from key actors in the value chain of prototype area were
conducted - tourism leaders in the community, local entrepreneurs and the director of the
Tourism Authority of Thailand Sukhothai Office. Also, experts - tourism scholars and inbound
tour operators were selected. Data collection methods were in-depth interview, non-
participative observation and focus groups. Content analysis was applied in the research. The
results, customer proposition for prototype route of Sukhothai province is “happiness from

ways of life that combines between past and present. Suggestions of upgrading the value chain
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for local experience tourism are 1) Upgrading the products and services for higher price

by creating local experience, responsible tourism.
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United Nations Economic Commission for Africa (UNECA, 2014) @nw1n15anseauniele
AaAINIeiid T ussasdlunisudlaigmiaimeinau (Pro-poor Tourism) Lauadn n1s
snszduvidlgauianansaldnsumsnussidniu (Prerequisite Interventions) 3 Usznns L

(1) msvfulssgeseuluhsldnud Wy maifiunnuaansavesiindeingiu

[%

(2) mydaasuliiinanunuiiouazieslesnsinnusenintesansluralenaanlniu

[ 1Y a

nmsuUsluninensuagasdnnuiseninuidnyieodiu fMunudmiie gdndiingiu was

h

Filupain

¢

(3) a¥umadonlodlny Tuisladnuen TnesisliAnnadnsnfnedulul vie wisldnarlu
AT LU mMafuanadedlesludiuidniodiu wdeusevluly fumaia
Netherlands Development Organization (2010) Tiiwinnslunisiiasgsiviaelanaaives
mneUaenamsvieaiien 5 Uszms ddeluil
(1) Amdonvinalanmen (Value Chain Selection) luunasvieaiieawils gaanvnssuvioaiien
Wendeadugiidulddnudouaginldguargosduimnn fsndudenvildnuedesiidma
nsEMUsUININNTigaReUsEYINTARDIN15AN (Populations) 1y msimusiliuszansiidesnis
Anwndunguamiuviesiuiiiselddes mademialdnudesiiisiteddaenseiunguunt
viesdudiiseliion
(2) Ipsreiviaslganen (Value Chain Analysis) Inessysiiunumman (Key Actors) Tuvasld
AaAn szyaNLduiusvesilunummwdnluvaldaae (Relationships) fldvuaugaine (The End

o as s 1

Users) L ngutinvioadien wagssydosiandnuaaiasldnme (Major Constraints)

(3) szymadontumsudlatiam (dentification of Solutions) AuviuagseyIsNsANaY e
vilAnNansEusUINAeUsEMINTIREIN1sANW (Populations) kagnwsasmeaviasldnmen

(@) Usziiumadenlumsudlaiiym (Assessment of Solutions) TéuA n1sasinausilunis
Usziflumaden LLaﬂﬁmmﬁwﬁz:gﬁ'umiﬁmimNaﬂizw‘uﬁLﬁﬂﬁuﬁaQﬁlﬁ%’uUis‘lasuﬁuaz@ﬁlﬁmm
Prewmdslunsudlatymmnaudumsaumiadensigg

(5) szyIs sz luuudiiendletigm (dentification of interventions) ldanynaden

wisldudlalam wazesnuuusazidenvesismsnazihiluldudlatam

5. Yoyainludmingluie

Jnglate deogmamilonsuasmesszmelng wsnngammamuag omarived
Ussnlneuszann 440 Alawns Aufivesiminglovisdndngiduiisugy drh qlae snandrin
gy’ uaz “gvie" meds Jeesausisamay ludmiaglovie fundsieaiivalaiuniseamsifou

wsanmiausssulag UNESCO 1 uvis meldvaiilassyifmansgluvisuasiiiosuing lneiignenu

Uil 16 a0u# 1 unsau - Hginen 2563
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