Thai Journal Citation Index Centre /(_;jf,
,,«:37 CW[/ gudroiniidredinsansing el
“" B/ veww. kmutl ac th/)if/ public_RtmUindex. himi e

fes 05163176203

]
F)’m‘m%mé’u :mﬁmnn@gi !
¥ ‘ |

il ?’ &5 g’&/ b |

o o o o v
H29 PATWINSTANTIYNGEIUTEYD TCl
BeUu UTSN3N1g Veridian E-Jjournal, Silpakorn University

m\"*.uﬁmuiﬁaogumu Veridian E-Journal, Silpakorn University anlvieugidudnissneds
MeEse weddunsnesamisasdhggiudoya TC Ussumanana iy

mamuds voudslivhumsnui anasveniuldfunsAmdenidggrudeys  TC Wil
TsansreminldTunsiavihenduiinansenunsénsdedsgniasanyseiuazaiomnl apu
Gelasvanuawas e lEvinudad i 3auuse A S IgUI M NATMUALAINNTDN YD 17158

ornswoitasluntoioly

maﬂuummmuafmanwvlmumwﬂuuauazﬂnuau.ﬂ'wmmmuua VEYIUNS ZAUY
swiuiaunlinsarsinnsineiaunmasndustlaviivieusainafie 9 ki

= a ol
SHIPLWUUWDNITIU

2aLANIAILUDND

(. O

e -~
lre~r oy oo

1*0/&_/{\,»\,“1‘0— NP

X Ut & gl .
HEJ s i) / (UIASIUNS JuNsToy)
!.J ﬁ\/()'nj\/l vJ‘U'JUVI“WU’MUEM‘U‘LJ’Y‘.’S?I’) EN?".‘EE‘? IJmL
/ZJ o5& .
M/

avdeaumian;

rufeuaunisalsdiuing uwavinalulag
Augfoiin yswiarsatine—aaendiudwredouuarian - Auddvind i lelme,l — e
dinneaun p T IMEIALESIUAAN

WMTN WUT\ULwﬂluiaumuwnma’muw
26 0J3E0QVie LURYaRS N3Yiwa 10140 VIIWIEIuNg N3 HNIWA 10200
Y9/iN5E15 - 0-2470-8647 In9. 0-2613-3560-41 Tvisans 0-2623-5713

E-mail: kungnap@tu.ac th

\
oSS ol P NSRS
G Bk,

aa e § 4



v < v
UUNNU8AINAU

dwusints Tueieivetdy  uvianenasdauing ns. 0-3421-8789 s 19

W @5 0520.107 (Wg)/ 5/ WA 25 wUnsIAN 2556
1999 WAINANITRINTUIUNANULNDIARUWHELNST LUINTA15IvINTT (Veridian  E - Journal)

= v oa da‘ L =
UANINYI[EAaUINT  UN 6 AUUIABUNNIIAN — WWIgU 2556

[

Seu 919198 wdadt yydadad

9

pufivinulddsunanudes “nsadredndnealasidudunadisuiiesunasaiiu
Jwmdauszaruasdusluyuusadnveuiisanguisiu” ioRnnsudafuviweuns  Tu
N3ASININS (Veridian E - Journal) uminendudatng U7 6 atuidieuunsiay - wwiey
2556 1iu

Tumstl Tudfininerds uminerdudiadans YOLTHUINTIUIEN IR AR50

UNALUDINIULED IUANAISIARNUNRE WS UNANFIna1lunsas3unnis  (Veridian

o

E-Journal) U7 6 avdumauunsIAL — wWweuy 2556 UniaIneds uriineiaefaling e

<t o 4‘
JueunwNelUIANSIU

\l‘b\J\q\,?J

(Humansnse as.lowee IwineASsssw)

soNAUAUNARINEdBE s M INISLaEITY

TNYITIVNISNUAUUAU AR INGNEY

Udisu Tudniviendy “dsdaain aduayu  wowmunaunawludindnw”



Untitled Document Page 1 of 2

SHLPAKORN UNIVERSITY

QURNAL

Contact Us

Home Currentissue Earlylssue  Proj

Search

LGo |

The Identity Construction of Destination Branding Amphoe Hua - Hin, Al

Changwat Prachuap Khiri Khan amongst Young tourists’ Perspective.
m‘sﬁ‘hcs’jménwm‘imﬂimczmmamaeMma‘wt:ﬂav‘hﬁu Jeutalscarudiaus  Tusuuaninvies
Wiganguiosu

¥ . Advance Search

Author : W@l YoylAdain
Year: 2013

Abstract :

This research aims to study the social construction of meaning, identity construction of
destination branding of Hua Hin, Changwat Prachuap Khiri Khan. This research was
qualitative research using Grounded Theory methodology. The data was collected by in-
depth interview with 30 key informants, non - participant observation methodology, and
from related documents. The results revealed that young tourists constructed the meaning
of Hua Hin as an old vacation city with beautiful beaches, white sand, unpolluted seawater,
and quiet atmosphere. It is an ideal city for families, couples and tourists holidays, and for
playing golf. With respect to its identity, the researcher found that Hua Hin is one of the
oldest and most famous cities for resting. Travelling to the city is quite convenient and
comfortable for those who have less time. The city is suitable for organizing special events
and festivals. There is a variety of fresh seafood. The city is safe. It is the centre for
shopping. In addition, the city has its personality. It is not very big, but is equipped with
facilities. Tourists feel happy, warm, comfortable and safe. In terms of travelling cost, they
think it is good value for their money. With respect to its symbol, the researcher found that
Hua Hin is one of the oldest seaside vacation cities of Thailand, which blend old and new
lives seamlessly. There are beautiful beaches. It is a city of music, particularly famous jazz.
The remarkable symbolic depiction of Hua Hin is the train station sign with red frame, white
background and black text "Hua Hin" and "klai-kangwon" on it. This is known as the brand
or symbol of Hua Hin. There is another symbol of Hua Hin called “Plearwaan”, which is
very popular among Thai youths. In terms of cultures, Hua Hin is perceived as a magical,
romantic modern seaside city. People are very friendly. There is a variety of cultures, races
and religious. The image of Hua Hin today is the charming town of cultures and jazz music.
Key Word : Identity Construction, Destination Branding
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Abstract

This research aims to study the social construction of meaning, identity construction
of destination branding of Hua Hin, Changwat Prachuap Khiri Khan. This research was
qualitative research using Grounded Theory methodology. The data was collected by in-depth
interview with 30 key informants, non — participant observation methodology, and from related
documents.

The results revealed that young tourists constructed the meaning of Hua Hin as an
old vacation city with beautiful beaches, white sand, unpolluted seawater, and quiet
atmosphere. It is an ideal city for families, couples and tourists holidays, and for playing golf.

With respect to its identity, the researcher found that Hua Hin is one of the oldest
and most famous cities for resting. Travelling to the city is quite convenient and comfortable
for those who have less time. The city is suitable for organizing special events and festivals.
There is a variety of fresh seafood. The city is safe. It is the centre for shopping. In addition, the
city has its personality. It is not very big, but is equipped with facilities. Tourists feel happy,
warm, comfortable and safe. In terms of travelling cost, they think it is good value for their
money.

With respect to its symbol, the researcher found that Hua Hin is one of the oldest
seaside vacation cities of Thailand, which blend old and new lives seamlessly. There are
beautiful beaches. It is a city of music, particularly famous jazz. The remarkable symbolic
depiction of Hua Hin is the train station sign with red frame, white background and black text
"Hua Hin" and "klai-kangwon" on it. This is known as the brand or symbol of Hua Hin. There is
another symbol of Hua Hin called “Plearwaan”, which is very popular among Thai youths.

In terms of cultures, Hua Hin is perceived as a magical, romantic modern seaside city.
People are very friendly. There is a variety of cultures, races and religious. The image of Hua

Hin today is the charming town of cultures and jazz music.

Key Word : Identity Construction, Destination Branding
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