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A study of the Jovina Cosmetics brand's growth strategy through social media.
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Abstract

This research has the objective To study the use of social networking through Instagram
and Facebook applications for branding Jovina Cosmetics and to study strategies that affect
the success of the brand. This includes studying the needs of customers towards purchasing
brand products and problems, obstacles and solutions to branding problems. The study found
that The Jovina Cosmetics brand through the use of Instagram and Facebook applications has
been a huge success. Since it was initially presented through Youtube, which is a channel that
has been known and followed by a lot. Causing people to turn their attention to the product

And making products with care and meticulousness in every step that makes the products



come out of good quality Thus causing word of mouth until it is widely known And the reviews
of customers who have used the product have been adapted for better quality. To respond
to customers of all genders and ages, there is also a tangible price appropriate to the quality

and quantity of the product.

Keywords: Social media, Success strategy, Product requirements
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