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Abstract

The main purposes of this study were to investigate 1) To study the exposure to social media
influencing the technology adoption of the Digital Native group. 2) To study the satisfaction affecting the
technology adoption of the Digital Native group. 3) Study the adoption of technology that affects the
purchase intent of the Digital Native group. 4) To study the decision to share content that transmits the
purchase intent of the Digital Native group. Including the study of direct effect , indirect effect and total
effect of all factors. The tool, which is questionnaire and test the reliability by coefficient alpha. The
questionnaire was distributed to 400 samples that have experienced in online shopping through social media
channels. Then analysis the measurement model and structural equation modeling before hypotheses testing
by Partial Least Square Structural Equation Modeling (PLS-SEM) with SmartPLS software.

The research results were found that Technology adoption and satisfaction have a direct positive
correlation to content sharing decisions, with content sharing decisions and technology adoption have a
direct positive relationship to purchase intent. And satisfaction had a direct positive relationship with
technology adoption. The satisfaction factor had the most overall and direct influence on technology
acceptance (TE =0.984, DE =0.968). This was followed by the adoption factor, technology overall and
direct influence on content sharing decisions (TE = 0.586, DE = 0.343), and content sharing decision
factors, overall and direct influence on purchase intent (TE = 0.586, DE = 0.343). = 0.271, DE =0.073),
respectively, while the satisfaction factor had the highest overall and indirect influence on content sharing
decisions (TE=0.963,IE=0.0.557), followed by the decision-making factor. The highest overall and
indirect influence on technology acceptance (TE = 0.876, IE = 0.159), respectively.

In order of statistical significance.

Keywords: Technology Acceptance, Satisfaction, Deciding to Share Content, Purchase Intention
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